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LADIES IN WHITE 





Ladies in white or ladies in blue... the 
color of their uniforms doesn’t change the 
work the nurses do in Bradford Memorial 
Hospital, Dallas Visiting Nurse Association, 
and Dallas Day Nursery and Infants’ Wel- 
fare Association. 


During the two years that the Visiting 
Nurse Association has been in the Dallas 
Community Chest, its six nurses have made 
§1,679 visits to sick poor in their homes. 


Other nurses care for sick babies at Brad- 
ford, treat children at welfare stations of 
the Day Nursery and Infants’ Welfare As- 
sociation, and treat tuberculosis at the Dallas 
Tuberculosis Association. 





Mental health is studied at the Children’s 
Bureau and the Child Guidance Clinic. 


Disease is prevented by the correct food 
and exercise given children at the Salvation 
Army Rest Camp, Salesmanship Camp, and 
Children’s Rest Camp each summer. 


These are some of the health services given 
by Chest agencies. Child welfare, family 
welfare, employment, and recreational pro- 
grams are also among the special services 
given by Chest agencies alone in Dallas. 

You can send these nurses to the homes 
of the poor or care for babies in Bradford 
by giving one day’s pay to the Chest this 
fall. The Chest will stretch it to do a year’s 
good. 


GIVE NOW. . BE GLAD YOU CAN GIVE MORE... THE NEED IS GREATER 


This space contributed by a friend of the Community Chest 






































After a long, tiring drive it's surely 
a happy sight to see an Affiliated 
National Hotel. 

Yes, it’s the best part of the trip to 
be able to rest and relax in a hotel 
that emphasizes courtesy and serv- 
ue as do the thirty-three 


Affiliated NATIONAL HOTELS 


ALABAMA 
THOMAS JEFFERSON ............ Birmingham 
ILLINOIS 
seas Mi REE re Rockford 
LOUISIANA 
Pn dik. . SE Ee New Orleans 
POTEET ono vcscisssccieas New Orleans 
MISSISSIPPI 
Se ORT er ere Meridian 
UPUE TWPMN sc aacorsektaubaccesess Biloxi 
NEBRASKA 
fia Ma Oe eee Omaha 
NEW MEXICO 
PP SI od titers citceh soe e ae y Clovis 
OKLAHOMA 
OKLAHOMA BILTMORE........ Oklahoma City 








Dna w RON Med ewe eo meeee Muskogee 
a ern a ...- Okmulgee 
Paina aisiaisian ns ePeom a Sapulpa 


ae nial oe ub ele as és0 5 Big Spring 
cemdwal gene Brownwood 
Rkebhaecen esa gee Brownwood 







HOTEL CLIFF TOWERS. 


.  . Sree res. 

EE 6.66564.5.009 600 cecesen 

.. 3... Se Fort Worth 
HOTEL BUCCANEER...........000; Galveston 
HOTEL JEAN LAFITTE.............. Galveston 
CORONADO COURTS............. Galveston 
MIRAMAR COURT................ Galveston 
HOTEL CAVALIER. .........00c000- Galveston 
pe Se Serre Lubbock 
EA errr Ty Marlin 
CE SPIN oisccc nes snecsse.s Ranger 
oo. > ae San Angelo 
ANGELES COURT............... San Antonio 

VIRGINIA 
HOTEL MOUNTAIN LAKE........... Mt. Lake 
AFFILIATED 
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Congratulations 
To the Texas State Fair on its 
Fiftieth Anniversary 


WALTER J. STOVALL 


Justice of the Peace 
Precinct 1, Place 2 











Chairs for Rent 


FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


2011 Orange Phone 2-9083 














"49 Years in Dallas” 


REALTORS 


Our 49 years experience 

in handling Real Estate 

in Dallas enables us to 

give quick and efficient 

service in filling your 
needs. 


Wé Specialize in Industrial Property 
1209 Main St. @ Phone 2-4366 

















CONFIDENCE 


Makes driving a pleasure .. Safety 
in Tires eliminates nervousness— 
which means 
saver driving. 

* 


TRADE IN 
ALLOWANCE 





See us today for 
tires that have a liberal guarantee. 





COMMERCIAL 
TIRE Ce. 00 a 





























PEASLEE-GAULBERT CORP. IN NEW HOME 


Peaslee-Gaulbert Corporation, whose Southwestern head- 
quarters is located in Dallas, are now housed in the four- 
story-and-basement building at Henry and Canton Streets. 
The building was recently purchased from the Ford Motor 
Company. 

“This building was almost made to order for our needs, 
and only minor remodeling was required to convert it into 
a big merchandise mart, housing all of the Peaslee-Gaulbert 
departments,” said Robert E. Peake, vice-president and 
treasurer. 

Peaslee-Gaulbert Corp. is not a manufacturer, but a job- 
ber and distributor. The firm uses the slogan, “Leaders in 
Wholesaling.” There are ten different departments in the 
Southwestern division offices in Dallas; the bottle depart- 
ment, heavy chemicals department, heavy drugs department, 
china-glass-silverware department, floor coverings depart- 
ment, oil and naval stores department, radio and refrigera- 
tion department, laundry equipment department, Mazda 
lamp department, and electrical appliance department. 

“With all these departments adequately housed under one 
roof, with specially designed display floors, we will have 
one of the finest merchandise marts in the country,” Mr. 
Peake said. “I believe our expansion will benefit the entire 
Dallas market and still further raise the prestige of Dallas 
as the complete market center of the Southwest.” 

Peaslee-Gaulbert Corp. has headquarters in Louisville, 
Kentucky, where the business was established in 1867. Home 


offices and headquarters for the central division are in Louis- 
ville. Southeast division branches are in Atlanta and Jack- 
sonville. Southwestern division offices are in Dallas, and 
under jurisdiction of the Dallas offices are other branches in 
Oklahoma City, Houston and San Antonio. 

The Southwestern division has 45 salesmen traveling in 
Texas and Oklahoma, and a total personnel of 150 persons, 
with an approximate annual pay roll of $250,000. 

Peaslee-Gaulbert Ccrp. established the Dallas branch of- 
fice in 1918, and Mr. Peake has been Southwestern division 
manager since 1926, having been transferred here from 
Louisville. 

“Our growth in the Southwestern division has been ex- 
tremely satisfactory,” Mr. Peake said, “but we expect much 
bigger developments in the Southwest in the next ten years. 
Our investment in this building is a testimonial to our con- 
fidence in the Southwest, as well as a solution to our press- 
ing need for immediate expansion. Our company looks upon 
the Southwest as a bright spot for many years to come, and 
as a region which is just now beginning to realize its oppor- 
tunities.” 

The new location is a four-story-and-basement building 
fronting 204 feet on Canton Street and 125 feet on Henry 
Street. A paved storage yard, 125 by 196 feet, adjoins the 
building. There are approximately 5,600 square feet of of- 
fice space in the building. 





PEASLEE-GAULBERT CORPORATION 


DALLAS » HOUSTON » 


SAN ANTONIO » OKLAHOMA CITY 


W holesalers . . . Distributors 


MOHAWK WOOL RUGS 


R.C.A.- VICTOR 
RADIOS, PHONOGRAPHS 
RECORDS 


Bottles, Heavy Drugs Rubbing Alcohol 
Heavy Chemicals Denatured Alcohol 
Chinaware a 

Glassware : 

Pi iain Leonard Refrigerators 
Building Material Emerson Radios 
Insecticides Radio Tubes 


OZITE RUG CUSHIONS 


CONGOLEUM - NAIRN 
“Gold Seal” Line 


EASY WASHING MACHINES 


Tires and Tubes Stoves 

Lighting Fixtures Oil and Naval Stores 

Miscellaneous Items Mazda Lamps 

iis Hygrade Lamps 
ar Table and Floor Lamps 

Ammunition Emerson Fans 


Electrical Appliances Oil Heaters 


When in Dallas Visit Our New Location 
Canton and H enry Streets 


DEDICATED TO 


SERVING THE DEALERS OF THE SOUTHWEST 
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knew the folks 
then in its terri- 
tory could best 
be served by dis- 
playsof their 
products, by les- 
sons in intensified 
agriculture and 
stock raising, the 
better to produce 
more dollars in prod- 
ucts on a given num- 
ber of acres. 

That policy has been 
industriously followed 
through all the interven- 

ing years, until the State 

Fair of Texas has grown 
to be the largest of its kind 
in the world, and the sec- 

ond largest annual exposi- 
tion in all the world, being 
exceeded only by the Interna- 
tional Exposition held annually 
at Toronto, Canada. 

The State Fair has pioneered in 
many movements that have 
proven of inestimable value to 

the farmers and livestock pro- 
ducers of the state, and through 
their increased purchasing power to 









IFTY YEARS AGO Texas was indeed a frontier state. 

Fifty years ago Dallas was a struggling village on the 
outskirts of development. But it had men of vision. They 
foresaw, as subsequent events have proven, a Texas more 
fully developed, with their city as the hub of a great pur- 


chasing empire. Dallas, in those days, had men of action 14 
as well as men of vision. Sl 


A central place, where could be displayed the de- 
veloped wares of the then frontier state, and a display /A 
of those things that were to come, was conceived 


as the model way in which to interest the outside 
























world in the limitless opportunities of the Lone OF 
Star State, to attract here business men and in- 

vestors, to build here the cities of today and [7 
the prosperous farming and manufacturing TE 
communities that now dot all the vast area 

that is Texas. 
















From this conception, humble as it may 
have been in the beginning, was founded 
what is now the State Fair of Texas. 

The roll call of those who in a half 
century have contributed time and 
means to the furtherance of the idea, 













then evolved, would be a roll call of : the benefit of ev. | £ busi- 
those who in all that time have OCT, 8223 rican pee aa magn ae 
been the leaders in the forward 1938 While the seat of the State Fair is 





march of Dallas to its present 
metropolitan proportions, and 
to the development of the state 
to its present greatness. 


Dallas, it is in no sense a Dallas affair. 
Its interest is all Texas. Its purpose is 
the development of all Texas. Its official 

family subscribes wholeheartedly to the 
theory that what benefits any section of 
Texas, in the final analysis benefits all 








In the beginning, those 
directing the State Fair 









Parker-Griffith Photo (Continued on Page 22) 

















Well managed young pine forest, of 

which there are millions of acres in 

East Texas awaiting use in kraft 
paper and newsprint mills. 


N this third article of a series which I 
am writing for Southwest Business I 
shall attempt to visualize a series of in- 
dustries which logically might be based 
upon one of Texas’ greatest raw materials 
—the pine tree. Readers probably will be 
surprised to learn that in East Texas alone 
there is a pine forest occupying about 10,- 
615,000 acres, of which nearly 70 per cent 
is owned by farmers and small land 
owners. Pine trees may be considered as a 
farm crop in East Texas and for that rea- 
son, when properly managed, should be- 
come a valuable new source of farm in- 
come to replace that lost through vanish- 
ing cotton markets abroad. 


Great Possibilities 


In passing, it might be stated that 
Texas possesses a grand total of more than 
33,000,000 acres of forest, a much larger 
area than all its acres in actual cultiva- 
tion. The utilization of Texas timber to 
serve a new series of industries from 
paper-making to rayon and possibly alco- 
hol and acetic acid has immense possibili- 
ties. 

An enumeration by the Texas Forest 
Service of the state’s forest areas shows 
the following: 


Acres 

Commercial pine and hardwood 

area in East Texas_ 12,624,000 
East and west cross timbers __ 5,000,000 
<i 10,000,000 
Cedar brakes _ 3,000,000 
Deceit <9 Se 

Grand total __...33,624,000 


This area is greater than that of any 


‘ other state, although in the light of exist- 


ing uses much of these timber stands have 
little commercial use at the present writ- 
ing. It is possible, however, that chem- 
istry will develop unheard of uses for this 
raw material. We know, however, that in 
the case of common Southern yellow pine, 
which grows from East Texas along the 
Gulf Coast to Florida and South Carolina, 
the cellulose of the young trees has be- 
come an important raw material serving 
large kraft paper mills, and recently a 
large rayon mill, with investment of tens 
of millions of dollars. 


Southward Trend 


Among the phenomena of the depres- 
sion is the steady trek Southward of 
chemical industries formerly centered in 
the East. In the quest for plentiful, cheap 
raw materials such as cellulose, sulphur, 
lignin, limestone and natural gas, indus- 
trialists have found in the South impor- 
tant sources of basic products. Easily the 
largest of these chemical industries which 
have come South is that of paper-making 
now firmly established in Florida, South 
Carolina, Georgia, Mississippi and East 
Texas. Texas has been slow to develop a 
paper industry but with the $5,000,000 
plant of the Champion Paper & Fibre 
Company at Pasadena, near Houston, in 
operation, and the proposed $7,500,000 
newsprint and kraft combination mill to 
be located at Lufkin, the state is on the 
way to become important as a user of 
young pines and perhaps gums as well. 

The cellulose and lignin of pines, how- 
ever, offers a combination of raw ma- 
terials which find their culmination at 
this writing in the scientific uses devel- 
oped by the Masonite Corporation at 
Laurel, Miss., where logs are literally ex- 
ploded into wood powder which later is 
reassembled and with the aid of high 
temperature and great pressure is con- 
verted into wallboard and new forms of 
plastics which may revolutionize several 
wood-using industries. 

Our people have been too far removed 
from the industrial centers of the East 
and North to have more than the barest 
glimmerings of an understanding of what 
is meant by industries. Aside from the 
large lumber mills, which once served this 
region, and which have folded up and 
gone to the Pacific Coast, the average 
East Texas citizen has no conception of 
a great integrated wood-working industry 
as would be based upon cellulose and 
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_. Industrial Asset 


lignin in its various chemical possibilities 
from the manufacture of kraft and 
brown paper to newsprint and white bond 
paper, or plastics from the lignin and 
resins in the pine which might serve an- 
other great series of industrial enterprises, 
or in a combination effort of textile mills 
using the cellulose fibers of pines and 
gums to make rayon yarns or cellophane. 

One needs only to remember that there 
are ready for the axe in East Texas forests 
somewhere around 100,000,000 cords of 
pulpwood, or twelve times as much as the 
whole paper industry of the United States 
now consumes each year. When we fur- 
ther remember that these forests, with 
some care as to fire protection, are repro- 
ducing themselves at the rate of about 
three-fourths of a cord per acre per year 
we have a very definite major asset which 
should become the raw material of im- 
portant industries. 


Texas Newsprint Mill 


It is hoped that the present plans for 
erecting the nation’s first pine newsprint 
mill at Lufkin will start that Texasward 
trek of Northern newsprint mills about 
which there has been much surmise and 
discussion. This region can support these 
industries completely because within a 
short distance of the pine and gum forests 
are, perhaps, the world’s greatest deposits 
of sulphur and salt, petroleum and natural 
gas and immense supplies of limestone and 
water of the proper quality. These indus- 
tries will give employment to thousands 
in the mill, the forest and on the farm. 
They will increase the farm income and 
help all business. 

What I have said about the pine forests 
of East Texas may apply in a general way 
to other forested regions of Texas. Why 
should the 10,000,000 acres of postoaks 
of North and Central Texas not become 
the basis of wood-working industries, or 
the cedar region of the Edwards Plateau 
not become important when factories to 
use cedars from oil to pencil wood are set 
up? Cellulose is a basic material, whether 
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found in pines or oaks. New technical 
processes will make possible the profitable 
utilization of both. 

No other region can boast of such a 
rare combination of essential raw ma- 
terials to serve a whole series of nested 
industries as can Texas. It is time that our 
business men and land owners, our editors 
and professional men, our farmers and 
county agents, realize what opportunities 
exist for important service to a state 
which needs new industries to replace lost 
income. Agriculture alone can probably 
never restore prosperity to Texas. It must 
be a new type of farming which will serve 
industry by raising such raw materials as 
cellulose, lignin, starch, resin, vegetable 
oils, protein, alcohol. 


Alcohol from Trees 


In that connection, let me just drop a 
hint that the forest is an important source 
of alcohol, if the need for that basic in- 
dustrial and chemical material should de- 
velop far beyond present demand. It is 
possible to raise power alcohol on the farm 
and sell it as Agrol, as now is being done 
in a dozen states of the Midwest and 
North. But it is equally possible and 
probably certain that the sugar in the 
composition of forest trees, by chemical 
conversion of the cellulose, can become a 
dependable and almost limitless source of 
alcohol. Alcohol is basic to the chemical 
industries. It is an almost universal sol- 
vent. Without it many of the greatest in- 
dustries in this country and in the world 
could not exist. Acetic acid, a derivative 
of alcohol, is almost equally important to 
chemistry. These two constitute the very 
beginning of vast plastics and textile in- 
dustries, the future development of which 
no man can foresee. 

We are at the threshold of the greatest 
chemical-industrial expansion in history. 
This is the result of research and science 
applied directly to raw materials since the 
World War, which has forced nations to 
become more or less self-contained. In this 
scramble to produce sufficient food and 
substitutes for cotton, wool, leather, 
petroleum and natural gas, famous scien- 
tists in Italy, France, England, Germany 
and Russia are finding new combinations 
ot basic materials formerly overlooked or 
neglected. 

In this great chemical advance the pine 
plays a leading part. It is likely to con- 
tinue to do that indefinitely as long as we 
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EDITOR’S NOTE: This is the 
third of a series of articles by Mr. 
Schoffelmayer dealing with a chem- 
ical approach towards the solution 
of the agricultural problem. Mr. 
Schoffelmayer is writing the series 
for Southwest Business at the 
request of Texas Chamber of Com- 
merce executives. Southwest Busi- 
ness is deeply indebted to the pub- 
lishers of the Dallas Morning 
News for this assistance in further- 
ing the state’s industrial develop- 
ment. 


care for our forests and help nature to 
reproduce trees in proportion to their de- 
struction by industry. It is to nature’s 
readily replaceable sources of cellulose, 
lignin, sugar and alcohol that we may 


have to look rather than to those steadily 
decreasing sources which come from 
mines and oil wells and which in time will 
disappear or become too costly to be re- 
covered. 

What an opportunity Texas has in such 
a program if it only will act promptly 
and not let the Old South preempt the 
field for paper and plastics mills, alcohol 
plants and related enterprises. Let me as- 
sure you that the Deep South is: wide 
awake. In the last two years chemical in- 
dustries, largely paper mills, have come 
South to invest some $200,000,000 in 
new plants because of the available raw 
materials, their easiness of reproduction, 
the pleasant living conditions, mild win- 
ters, abundance of native, white labor, 
good water, access to transportation both 
rail and water and many other advan- 
tages. 


Recovery furnace of Southern Advance Bag and Paper Co. at Hodge, Louisiana, 

where chemicals used in paper making are recaptured. Below, a trainload of young 

pine logs waiting use at Masonite Corporation Plant at Laurel, Mississippi. They will 
be made into wall board and plastics. 
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The Colorful Esplanade of the State Fair of Texas 


HE largest array of commercial ex- 

hibits in all its history is assured for 
the Golden Jubilee of the State Fair cf 
Texas, October 8 to 23. 

What was formerly the Transportation 
building has been set aside exclusively for 
these exhibits, and some are classified into 
other building, such as agriculture and 
livestock, where they have a special ap- 
peal. 

The following list is not complete. New 
ones are being added daily, but it was 
complete as of date of publication: 

Aermotor Company, Allis-Chalmers 
Company, American Sugar Refining Co., 
Anderson Furniture Company, Anheuser- 
Busch, Inc., Armour & Company, M. H. 
Arndt Company, Armstrong Packing 
Company, Art Institute of Dallas. 

Ball Fruit Jar Company, Beard and 
Stone, Becker’s Hatchery, Boedeker Manu- 
facturing Co., Borden Milk Company, 
Briggs-Weaver Company, Brown Cracker 
and Candy Co., Browning-Ferris Machin- 
ery Co., Burris Mill and Elevator Com- 
pany, Byrne Commercial College. 

Cabell’s, Inc., Carver Sound Equipment 
Co., J. I. Case Company, Chamberlain 
Weather Strip Co., Christian Science 
Monitor, Clark Grave Vault Company, 
Consolidated Products Company. 


Dallas Coffin Company, Dallas News, 
Dal-Tex Coffee Company, John Deere 
Plow Company, DeLaval Separator Com- 
pany, Dentler-Maid Food Products Co., 
Chas. L. Dexter & Company, Diamond 
Mop Company, Direct Mattress Company, 
Dixie Cultivator Corporation, Double 
Cola Company, Frank Duff Furniture 
Company, Duncan Coffee Company. 

Encyclopedia Brittanica, Equitable Life 
Insurance Co. 

Fakes Furniture Company, Falstaff 
Brewing Company, Firm Foundation Pub- 
lishing House, Fleming & Sons, Fort 
Worth Macaroni Company, Debb Fran- 
cis Furniture Company, O. M. Franklin 
Serum Company. 

Galveston-Houston Brewing Co., Inc., 


Gebhardt Chili Company, General Mills, 


The 
Show 


R. B. George Machinery Company, Gil- 
lespie Wire Products Company, Gleaner 
Harvester Company, Globe Laboratories, 
Gold Medal Flour, Grolier Society. 

A. Harris & Company, Hart Furniture 
Company, Hasselfield Seed Farms, The 
Hawley Company, Inc., Higginbotham- 
Pearlstone Hdw. Co., Chas. E. Hires Com- 
pany, Hunt Grocery Company. 

Imperial Sugar Company, International 
Harvester Company. 

Jax Beer, M. Johnson Poultry Ranch, 
Ben E. Keith Company, Kerr Glass Com- 
pany, Kraft Phenix Company, Lankart 
Bred Seed Farms, Leach Bros. Mfg. Com- 
pany, Leachman’s Dallas Steam Laundry 
and Dye Works, Lone Star Gas Company. 

McGough Hosiery Company, Magnolia 

(Continued on Page 20) 
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The Eiffel Sisters, who daily will defy death 

far above the ground in a thrilling acrobatic 

act at the State Fair. Their work is on a 
tower 90 feet high. No nets are used 


HE most brilliantly lighted Midway 

in America... That tells only a small 
part of the story of attractions contracted 
for the fun avenue of the Golden Jubilee 
Celebration of the State Fair of Texas, 
October 8 to 23. 

Hennies Brothers, largest show of the 
kind on the road, will make its initial 
Southwestern appearance, with a score of 
new and thrilling rides and the latest in 
vaudeville, thrills and other shows. 

Featured is the “Red, Hot and Blue” 
musical revue, with a name band and ar- 
tists who have made a name on stage and 
screen. Papa Palooka, just an intelligent 
chimpanzee, will demonstrate the latest 
in roller skating; there will be fighting 
lions with a trainer who hopes to keep 
them in check; and the dancing trio “The 
Three Business Men of Rhythm.” This is 
a part of the big dance revue “Harlem on 
Parade.” These boys formerly were with a 
Major Bowes unit in Kansas City. Kitty 
L’Geure, Belgian Beauty Queen, will be 
an outstanding attraction. She is to be 
presented in “Chez la Femme.” In this 
show there are twelve international beau- 
ties and artists’ models, presented on a re- 
volving and disappearing stage. 

Daredevils and champion speedway 
kings are featured in the giant Kemp Lion 
Motordrome. This is the largest portable 
drome in the world, and the actors risk 
life and limb at every performance. 

Mayme Rogers, a name “burlesque star- 
light,” is the headliner of the Midway. 
She has a supporting dance chorus of six 
shapely girls. The attraction is well cos- 
tumed and elaborately presented. 

There is a human pin cushion on the 
Midway. Many times a day a young girl 
will be seen reclining on spike boards or 
putting torch flames in her mouth in the 
Lorow Brothers side show on the Midway. 
She is one of the fourteen living freaks 
who has been presented by Robert Rip- 
ley. 
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“Sis” Dyer holds an Iguana, rare and 
poisonous reptile, in her lap. She is one 
of the famous woman animal trainers of 
the country and for years was featured in 
the big top circuses. She will appear in 
the attraction, ““The Jungles of Africa.” 

New rides, thrilling rides, and rides 
never before seen in the Southwest will 
be an outstanding feature of the Midway 
carnival, 

So elaborate is the setup and so many 
the attractions, that Hennies Brothers 
have found difficulty in placing all their 
attractions on the new and greatly en- 
larged Midway, the largest at any Stat: 
Fair in all the world. 


Free fects 


HERE will not be a dull moment on 

the grounds during the Golden Jubi- 

lee Celebration of the State Fair of Texas, 
October 8 to 23. 

A series of free acts, some of them 

thrills and some of them educational, will 


Not a Du 


be staged at regular intervals. In addition 
to these there will be bands on the 
grounds every day from some section of 
Texas, the players arrayed in colorful cos- 
tume. 

Heading the thrill acts will be the Eif- 
fel Sisters. They combine spectacularism 
and sensationalism in a sky thriller. They 





One of the Powers elephants all dressed in 
a dignified manner ready to perform in free 
acts on the grounds of the State Fair of Texas 
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perform 90 feet from the ground on a 
steel tower. There are no nets to catch 
them if they make a mistake. It is the only 
act of the kind now on the road. It com- 
bines acrobatics, perfect muscular control 
and a defiance of the law of gravitation 
at this dizzy height. 

Bozo, the mind-reading dog, will be 
another free attraction. Bozo answers all 
questions, reads the innermost thoughts of 
people and by a series of barks ‘or taps 
with his paws correctly answers the ques- 
tions asked him. 

The menagerie of Powers’ trained ele- 
phants also will be a free attraction dur- 
ing the State Fair. These elephants per- 
form acts, some of which would challenge 
the intelligence of the average human. 

The ‘Aerial Ballet” also will be given 
twice daily. Since the general standard of 
acrobatics has reached such a high stage 
of excellence, these acts must be good to 
attract attention. Those who have seen it 
declare this act evokes gasps and amaze- 
ment at every performance. 

Four men sway on poles above the cross 
bar of the 80-foot apparatus. Two women 
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in the act swing just below them. When 
the act is completed the sextette defies 
the laws of gravitation by jumping or 
somersaulting into a small net on the 
ground. 





Popular Prices 


Popular priced entertainment will fea- 
ture the Golden Jubilee Celebration of the 
State Fair of Texas, October 8 to 23, in 
the remodeled and restored auditorium. 

Opening with the Fair will be the Mike 
H. Barnes musical extravaganza, “The 
Jubilee Follies,” coming directly from a 
season’s triumphs in the Mid-West and in 
Canada. 

It presents a cast of 125 persons in a 
wide variety of entertainment and amuse- 
ment. There are 32 precision girls and a 
score of beautiful showgirls in the line-up. 

Some of the most famous acts now on 
the stage will be presented. The show has 
been acclaimed by the press throughout 
the Mid-West and in Canada. It will run 
matinee and evening in the auditorium 
from October 8 through October 16. 

The closing days of the Fair will fea- 
ture in the auditorium the Hollywood Re- 
vue, an outstanding assembly of radio and 
screen stars direct from the fun capital 
of the world. 





ORE special days have been desig- 

nated for the Golden Jubilee of 

the State Fair of Texas than ever before 
in its history. 

Some of the outstanding civic and com- 
mercial organizations of the Southwest 
have designated special days. In addition, 
numerous towns and cities throughout 
the state will come en masse. An outstand- 
ing feature is that most of these will bring 
along their high school bands, thus assur- 
ing that one or more bands will be con- 
stantly on the grounds during the 15- 
day period, lending colorful uniforms and 
good music to the holiday atmosphere. 

Outstanding special days will be those 
of the Texas Good Roads Association on 
October 14; the Texas Institute of Nat- 
ural Resources on October 15; W. Lee 
O’Daniel Day, October 15, and the coro- 
nation of the Queen of Queens on the 
same date. 

Dallas Day, on October 11, is expected 
to attract 200,000 persons and an elabo- 
rate program is being arranged for the day. 
Founders and Press Day is the opening 
day, when a monument will be dedicated 
with United States Senator Tom Con- 
nally as the principal speaker, and the 
100-piece band of the Future Farmers of 
America making music. 

Special days are constantly being added, 
but as of press date the list follows: 
OCTOBER 8—(Opening Day). 

Texas-Oklahoma Day. 

Austin Day. 

Bar Association Day. 

Texas Press Day. 

Future Farmers of America Day. 

Founders Day. 

OCTOBER 9— 
Texas Agricultural Workers Assn. 
Descendants of the Signers of the Dec- 
laration of Texas Independence. 
OCTOBER 10— 

W.O0.W. Day. 

Cotton and Cotton Products Day. 

Sunshine Club Day. 

Southwest Merchants Day. 

Dallas Manufacturers and Wholesalers 

Day. 
OCTOBER 11— 

Ennis Day. 

Aviation Day. 

Kentucky Club Day. 

Texas Hereford Association Day. 

Dallas Day. 

OCTOBER 12— 

American Institute of Banking Day. 

4-H Club Girls Day. 

Italian Day. 

Columbus Day. 

Historical Society Day. 

United Daughters of 1812 Day. 

Peace Day. 

Iowa Park Day. 

Sons and Daughters of the Pilgrims. 

Fort Stockton Day. 

Mexia Day. 
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The magnificent Hall of Heroes in the State 
of Texas Building, central structure on the 
grounds of the State Fair of Texas. 
(Parker-Griffith Photo) 


OCTOBER 13— 
State Poultry Day. 
Illinois Day. 
Wichita Falls Day. 
Optimist Day. 
Nocona Day. 
Daughters of Union Veterans—G.A.R. 
Oglesby Woman’s Relief Corps— 
G.A.R. 
Alice Day. 


OCTOBER 14— 
Graham Day. 
El Paso Day. 
McAllen Day. 
National State anud Local W.C.T.U. 
Day. 
Children’s Day. 
Texas Good Roads Day. 
State Poultry Day. 
Crockett Day. 


OCTOBER 15— 

Southern Association of Student Gov- 
ernment. 

San Angelo Day. 

Dallas County Osteopathic Association 
Day. 

Hereford Day. 

Texas Natural Resources Day. 

Albany Day. 

Galveston Day. 

Tahoka and Lynn County Day. 

Savoy College Day. 

Texas Commercial Executives Day. 

Daughters of the Republic of Texas. 

Mt. Pleasant Day. 

169th Aero Squadron Day. 

Woman’s Benefit Association Day. 


Special 





W. Lee O’Daniel Day. 
Jefferson Day. 
Traveling Men’s Day. 
OCTOBER 16— 
East Texas Day. 
United Spanish. War Veterans Day. 
Texas Circulation Managers Day. 
Marvin College Day. 
Czech Day. 
Rainbow Division Day. 
Texas Federation of Women’s Clubs 
Day. 
Tennessee Club Day. 
Texas Historic Tree Planting Day. 
OCTOBER 17— 
Negro Day. 
OCTOBER 18— 
Jersey Cattle Breeders Day. 
Fannin County Day. 
Confederate Veterans Day. 
Kessler Small Cities Day. 
Eastland Day. 
Dallas Federation of Women’s Clubs 
Day. 
Gladewater Band Program. 
Gladewater Day. 
OCTOBER 19— 
4-H Boys Club Day. 
Robstown Day. 
Killeen Day. 
Texas Congress of Parents and Teachers 
Day. 
Gainesville Day. 
Dallas City Council, Parent-Teachers 
Association Day. 
Dallas Garden Club Day. 
Lancaster Day. 
OCTOBER 20— 
Champions Parade. 
Cisco Day. 
Lien’s Club Day. 
OCTOBER 21— 


High School Day. 
Corpus Christi Day. 
Denison Day. 
Fort Worth Day. 
OCTOBER 22— 
American Legion Day. 
Baby Parade. 
Golden Wedding Day. 
Dallas Sales Managers Club Day. 
Dallas Woman’s Forum Day. 
OCTOBER 23— 
Bands, Music, American Legion. 
Texas Federation of Music Clubs Day 
Camp Fire Girls. 


44 Days a7 


Crowd Fairs Calendar 
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Johnny Miller, whose Riviera Country 

Club Orchestra has come from Holly- 

wood to Dallas to play through the State 
Fair season in the Castle of Foods. 


UBE CURTIS, the man who has 

made millions laugh, will be chief 

fun maker in the Castle of Foods at the 

State Fair, where “education with a smile”’ 

will be handed out to visitors by the Food 
Industries Committee. 

Associated with him is another famous 
clown, Robert Gow, who has been a come- 
dian 16 years, and who also boasts an en- 
viable stage and movie record. With Cur- 
tis, also, is his beloved little Boston dog, 
adored by thousands of children from 
coast to coast. 

These two mimes will have free run of 
the Castle of Goods during the hours it 
is open to the public. They will put on 
skits in the Foods Theater. They will ap- 
pear in individual exhibits. They will 
make excursions into the crowds on amus- 
ing ribbing expeditions. Mostly they will 
appear in costume, but often they will 
work “straight”. While working as a 
crowd ribber in the Century of Progress 
Exposition in Chicago, Curtis won the 
reputation of having been arrested more 
times than any other man on the grounds. 

Johnnie Miller and his Riviera Coun- 
try Club band from Hollywood will play 
in the Castle of Foods throughout the 
fair season. This band makes specialties 
of vocals and musical novelties. It will 
play in the theater and outside in the 
main section of the building. There will 
be other amusing attractions from day 
to day. Visitors, both adults and children, 
will find plenty of entertainment in the 
Castle, which was formerly the Hall of 
Varied Industries, at all hours. 

Several individual exhibitors will pro- 
vide their own entertainment. Among 
these will be the Gebhardt Chili Com- 
pany, which will present the music of Old 
Mexico by costumed performers. 
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0, astle of ‘Foods Plans 
Education With a Smile 


On the extensive broadcast schedule of 
the Castle of Foods there will be many 
popular entertainment groups. During the 
fair, many regular programs will be 
broadcast from the building. Among those 
who may be seen and heard at the Castle 
microphones will be the Lightcrust 
Doughboys of Burrus Mills, the Arm- 
strong Packing Company’s Birdbrand 
boys, and Mrs. Tucker’s regular programs. 

On Saturday, October 15, W. Lee 
O’Daniel and his Hillbilly Band will 
broadcast their regular program from the 
Castle of Foods at 12:45 p. m. 

The Wheat Flour Institute, a national 
organization with headquarters in Chi- 
cago, will conduct a series of demonstra- 
tions and lectures in the interest of the 
flour milling industry. It will consist 
chiefly of baking demonstrations and edu- 
cational talks about modern methods of 
flour manufacture and distribution. 


Lecture Series 

The National Livestock Meat Board, 
headquarters in Chicago, will put on an 
educational series for the meat industry. 
There will be meat cutting demonstra- 
tions and talks about the proper use of 
the different cuts in home kitchens. 

A number of exhibitors are planning 
educational features for their display 
booths. From them the housewife and 
patrons in general will learn how to pre- 
pare many new and interesting dishes for 
home consumption. 

Various organizations connected with 
food industries will make the Castle of 
Foods headquarters and will hold meetings 
and put on educational programs that 
will be open to the public. Among them 
will be the Texas Retail Grocers Asso- 
ciation, the Texas Wholesale Grocers As- 
sociation, the Texas Bakers Association, 
the State Restaurant Association of Texas, 
and the restaurant and hotel food buyers 
of Texas. 

The Dallas Retail Grocers Association 
members will hold a special meeting in 
the Foods Theater on Dallas Day, Octo- 
ber 11. Roy Meanor, newly elected presi- 
dent of the organization, and his staff of 
officers are codperating with the officers 
and directors of the Texas Retail Grocers 
Association on a series of meetings and 
programs. 

The Texas Restaurant Association will 
hold a convention in the Foods Theater 
of the Castle October 19, at which about 
400 representatives of this industry will 
be present. 

The educational programs and special 
events in the Castle of Foods as a whole 
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will present a fact picture of the world’s 
largest business endeavor, the food indus- 
try. The picture will be scaled to the eco- 
nomic terms of its relations to the people 
of Texas and the Southwest. 

In the Castle of Foods visitors will 
learn something of the regional and na- 
tional importance of foods. The picture, 
in fact, will have larger dimensions than 
national scope. The people of this area, as 
well as those of the country at large, must 
depend on foreign countries for many 
food essentials such as cane sugar and cof- 
fee, our largest imports. 

The scope and importance of food mer- 
chandising will figure in educational fea- 
tures of the Castle of Foods. Transporta- 
tion and distribution to consumers are 
also vital educational topics that will be 
presented. 

Abundant lighting facilities have been 
installed in the Castle of Foods, together 
with current apparatus for other uses, 
such as radio broadcasting and decorative 
illumination. Gas facilities have been pro- 
vided where cooking demonstrations will 
be conducted, and where hot foods will be 
served. The auditorium has been con- 
verted into an attractive theater seating 
300 people and renamed the Foods 
Theater. 

Exhibit representatives from out-of- 
town have been busy for some time super- 

(Continued on Page 49) 





Robert Gow, movie clown, who will 
appear with the famous Rube Curtis in 
the Castle of Foods. 
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In the factory of the Universal Building Products Company, Dallas 


SOUTHWESTERN manufacturing 
concern, the Universal Building 
Products Company of Dallas, was recently 
awarded the contract to manufacture 400 
windows of extruded aluminum to go in- 
to the men’s dormitory, at the Texas 
Technological College in Lubbock, Texas. 
This order, sizable as it was, was not 
especially unusual to a manufacturer that 
has furnished and is supplying windows 
and other metal products for some of the 
largest public and business buildings in 
the South. 

“Tt is significant in that the transaction 
reflects a definite trend by those in charge 
of the construction of these buildings to 
patronize to every extent possible indus- 
tries and suppliers located in the South and 
the Southwest,” said J. P. Travis, presi- 
dent of the Universal Building Products 
Company. 


Stimulating Industry 


“Carrying out such a policy is sound 
economics for after all tax money, with 
the exception of that small per cent going 
for national defense, is intended to be 
used for the benefit of those paying the 
taxes. 

“This means more than building a high- 
way in a section or constructing a school 
or courthouse. It means that to every in- 
tent practical, local industries should be 
patronized and local workmen employed. 

“There may have been a time when it 
was necessary to buy from Eastern and 
Northern establishments. Now that prac- 
tically every type of industry is repre- 
sented in the South and Southwest only 
thoughtlessnes and carelessness prompts 
placing orders outside the South and 
Southwest. 

“There is gradually coming to a stop 
the plan of sending taxpayer’s money out 
of the South and the Southwest with a 
one-way ticket. 

“However, merely to buy from home 
industries because they are home industries 
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unless these industries are competitive in 
quality, value and service, is not sound. 

“Businesses outside the South and 
Southwest are benefited in the long run 
from the stabilized prosperity resulting 
from a broader spread of wages and in- 
come. 


Bigger Pay Roll 


“Getting the order for the 400 windows 
for the men’s dormitory at Texas Techno- 
logical College enabled us to pay out many 
thousands of dollars in wages to our 
workmen, to buy power from the local 
power company and in other ways place 
additional money into circulation right in 
this section. If this window order had 
gone to a Northern manufacturer the 
workmen and others in the locality where 
the manufacturer was located would have 
benefited from money paid by taxpayers 
in this section. As a result of years of 
aggressive selling we have succeeded in 
getting recognition, from individuals and 
municipal, county and state officials to the 
point that we are obtaining about 60 per 
cent, as best I can estimate, of the metal 
window business on monumental type 
construction in the Southwest. So, actual- 
ly, we have no complaint but every day 
our work brings to our attention glaring 
failures on the part of those with power 
of final decision to give preference to in- 
dustries in the South and Southwest that 
are fully competitive in quality and value 
with industries anywhere. If expenditures 
from tax funds in the South went to every 
extent possible to industries in the South 
millions of additional money would be in 
circulation in the South today. The South 
has suffered from the enormous sums of 
money that have been going to outside 
industries, with practically none of it 





coming back. In our own case we feel that 
our fight is won but we certainly intend 
to keep right on raising our voice in be- 
half of all Southern industry.” 

The Universal Building Products Com- 
pany is a Dallas institution that has won 
national recognition. The company was 
founded in 1925 by Mr. Travis. Venable 
Moore is vice-president and E. Williams, 
secretary-treasurer. Those three officers 
with C. R. Harrison and Andrew Larson 
compose the board of directors. T. P. Hale 
is salesmanager. 

The company’s operations are divided 
into three major divisions. First, manu- 
facturing extruded aluminum windows, 
marketed under the brand name Sealuxe. 
Second, the manufacturing of architec- 
tural aluminum and bronze, such as doors, 
store fronts, coping and trim, awnings, 
stair rails, etc. Third, exclusive distribu- 
tion of Browne windows in a majority of 
the Southern states. A few installations 
of Sealuxe windows are: Irion County 
Courthouse, Mertzon, Texas; Jackson 
Parish Courthouse, Jonesboro, La.; State 
Exhibit Building, Shreveport, La.; City 
Hall, Fort Worth; Mrs. Baird’s Bakery, 
Fort Worth; men’s dormitory, Texas 
Technological College, Lubbock. These 
structures represent an investment of 
$200,000 to $500,000 each. 

Big Projects 

The company’s architectural aluminum 
and bronze department has furnished in- 
stallations for many of the larger struc- 
tures in the Southwest, among others: 
F. & M. Bank Building, Abilene; Colfax 
County Courthouse, Raton, N. M.; State 
of Texas Building, Dallas, and the Museum 
of Fine Arts, Dallas. 

Browne Folding Type Casement Win- 
dows, on which the company has exclusive 
distribution in many Southern states, were 
installed in the T. & P. Passenger Station, 
Fort Worth, a $1,000,000 structure, the 
state office building, Baton Rouge, La., 
another $1,000,000 building, and the Gulf 
Building of Houston. 

The Aluminum Company of America 
lists eight manufacturers of extruded 
aluminum windows, of which the Uni- 
versal Building Products Company of 
Dallas is the only one south of Indiana, 
and also the only one in the Western area 
of the United States. The Dallas firm is 
also the distributor for the product of an- 
other of the eight manufacturers, the 
Browne window. 

Sealuxe windows are made in three types 
—double hung, spring balance, and tan- 

(Continued on Page 25) 
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RING more than 2,000 girls from 
Texas State College for Women in 
Denton. 

Bring more than 4,000 boys from Texas 
A. & M. College at College Station. 

Add the entire student body of Dallas’ 
Southern Methodist University, and you 
have the ingredients for one of the big- 
gest collegiate events in Dallas’ history. 

The reunion of the student bodies of 
the three outstanding schools will take 
place in Dallas Saturday, November 5, 
the date of the S. M. U.-A. & M. football 
game at Ownby Stadium. Plans for the 
invasion of the T. S. C. W. girls are defi- 
nite. The presence of a large percentage of 
the A. & M. cadet corps is regarded as 
certain, and it is considered likely that 
the A. & M. senior class will accept the 
invitation of Dallas A. & M. Exes to bring 
the entire cadet corps here for the day. 

Texas State College for Women is the 
largest residential college for women in 
the world, with an enrollment of more 
than 2,700 girls. Texas A. & M. is one of 
the largest boys’ colleges, with an enroll- 
ment of nearly 6,000. The precedent for 
the Dallas reunion of A. & M. boys and 
T. S. C. W. girls was set last year, when 
the girls journeyed from Denton to Fort 
Worth to witness the A. & M.-Texas 
Christian University football game. 

Special trains, leaving Denton early in 
the morning, will evacuate the world’s 
largest school for girls. They will arrive 
in Dallas about 9:00 a. m., with plenty 
of time left for shopping, luncheon dates 
and visiting with Dallas friends before the 
big event of the day in Ownby Stadium. 

At the football game, the Denton girls 
will be seated in a special section of the 
stadium. The proverbial magnetism of a 

(Continued on Page 18) 





Three scenes from Texas State College for 
Women in Denton, which will send more 
than 2,000 of its girl students to Dallas No- 
vember 5 to attend the Southern Methodist 
University-Texas A. & M. College football 
game ... The administration Building at T. 
S.C. W.... Two T. S. C. W. girls and two 
A, & M. boys stroll around the campus, 
which is a favorite objective of the cadets 
each week end... Two T. S. C. W. students 
with All-American Joe Routt of A. & M., 
whom the Texas State College for Women 
students last year chose as the outstanding 
player of the Southwest Conference. 
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RAVEL is now playing an impor- 
tant part in the social business and 
economic life of our nation. More than 
24,000,000 passenger cars are now trav- 
eling over -the 3,000,000 miles of high- 
ways we have built. To a great extent the 
recreational activities of our people are 
based upon the use of the automobile. 
The business of travel is so new that we 
do not have as yet complete and authen- 
tic information regarding it. We do not 
even have terms to describe it. For clearer 
understanding, therefore, let us consider 
travel as a separate integrated industry 
and call it tourism. 


Major Industry 


Tourism today ranks as a major indus- 
try. It is, in fact, our third ranking busi- 
ness, being exceeded in size only by agri- 
culture which comes first, and textiles 
which is second. Tourism is even larger 
than our giant iron and steel industry, 
watched by business men as one of the 
basic barometers and indexes of business 
activity. 

The American motoring public, in 
1937, spent $4,750,000,000 for vacations 
alone—enough to pay the entire national 
debt in nine years. These trips were taken 
by two people out of every seven in the 
land. These 47,250,000 tourists traveled 
in 13,500,000 cars, or about half the total 
in America. The Conoco Travel Bureau 
estimates that the same number will take 
vacations in 1938, and will account for 
the same volume of expenditures as in 
1937. These vacation trips average 4,000 
miles in extent and cover an average of 
seven states each. 
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Traveling DOLLARS 


These tourist expenditures are spread 
literally throughout the length and 
breadth of the United States. But, natur- 
ally, the largest proportion goes to those 
states which are classified as the vacation 
areas. These are the sections that have 
advertised most forcefully and have suc- 
ceeded in prevailing upon the largest vol- 
ume of tourists to come to their regions. 
The sums of money which these tourists 
spend in any particular section are what 
economists designate as an invisible item 
of export. In other words, if 1,509,000 
tourists from other states visit Colorado 
and spend within the confines of that state 
$88,000,000, as we estimate they did in 
1937, then the State of Colorado has en- 
riched itself to the extent of $88,000,000 
in wealth just as though it had produced 
that amount of mineral, agricultural and 
other products and shipped those products 
to other states and other nations. There 
are some business men who do not visual- 
ize just to what extent this acts as a 
wealth producer for any region which at- 
tracts tourists. In one way the tourist 
trade has an actual advantage over most 
other businesses in that there is no deple- 


tion of resources. Tourists come, enjoy the 
climate or scenery, and return to their 
homes without taking anything of tangi- 
ble value. More than that, they advertise 
for the spots visited by relating to their 
friends their experiences and stimulate de- 
sires on the part of others to visit the 
various scenic or resort areas. 
Average 4,000 Miles 

It can readily be appreciated from the 
foregoing figures that the masses of the 
American people are traveling. They spent 
in motor touring one dollar out of every 
fourteen of our total national income in 
1937. The average American has come to 
feel that he must have his vacation even 
at the expense of other pleasures. He places 
the importance of automobile and vaca- 
tion expenses just after the necessities of 
life—food, shelter and clothing—and even 
these he curtails in many instances. 

It is interesting to note that, although 
47,250,000 motorists took long interstate 
automobile trips, averaging 4,000 miles in 
extent in 1937, only about 2,000,000 
Americans had incomes in that year of 
over $2,000, or $166 per month. The 
question can be logically asked: How can 


Above: This highway map of the United States illustrates Dallas’ strategic cross-roads 
location with respect to both regional and transcontinental tourist traffic. Three impor- 
tant routes are not shown on this map. They are U. S. Highway 175, southeast, to 
Palestine, Lufkin, Beaumont; U. S. 67, southwest, to San Angelo and Presidio, and 
eventually Chihuahua, Mexico; and State Highway 14, north to Frisco, 
Salina and Sherman 
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47,250,000 motorists take 4,000-mile 
motor trips when only 2,000,000 had in- 
comes of over $2,000? 

If we arrive at a sound explanation and 
understanding of this strange paradox, we 
shall comprehend at once the thing that 
makes motor travel possible, and at the 
same time know the advantages possessed 
by motor travel over all other methods of 
transportation. 

The truth of the matter is that the 
American motoring public has worked out 
for itself the most economical form of 
transportation that human ingenuity has 
been able to devise. 

It is done in this manner. The average 
value of all passenger cars in the country 
is only $200. The average car is thus op- 
erated for only three cents per mile. As 
gasoline averages only 14 cents per gallon 
throughout the country, exclusive of tax, 
and 19 cents per gallon with tax, the 
gasoline and motor oil expense averages 
about 1!4 cents per mile. In other words, 
assuming the automobile is already owned, 
the actual expenditures for gasoline and 
motor oil for the 4,000-mile vacation trip 
is only $60. This expenditure is divided 
among the three or four individuals who 
make up the average vacation party, so 
that the total transportation charge for 
the 4,000-mile trip is about $15. 


Trailer Influence Felt 


The possibilities of further reductions 
in traveling expenses have not been ex- 
hausted. It has been said that the auto- 
mobile has come to be just another room 
in the average American’s home. This 
statement is becoming an actuality due to 
the growing popularity and use of the 
automobile house trailer. It is estimated 
that there are now some 400,000 in use in 
this country. Instead of being concen- 
trated in Detroit as is the manufacture of 
automobiles, there are over 350 trailer 
factories spread throughout the country. 
This new development tends to increase 
the sale of petroleum products because it 
reduces actual living expenses on the road, 
leaving more money for gasoline and 
motor oil purchases. 

It is sometimes thought that tourist ex- 
penditures benefit principally the trans- 
portation agencies. The fallacy of this can 
be appreciated when it is realized how the 
average tourist spends his money. The 
tourist dollar is divided as follows: 

20c for transportation; 

20c for hotels and other lodging; 

25c for purchases at retail stores; 

21c for eating in hotel dining rooms and 

restaurants; 
8c for amusements; 
6c for refreshments and confections. 

Economists and statisticians are begin- 
ning to see the handwriting on the wall. 
Walter Pitkin of Columbia University, 
author of “Life Begins at Forty,” has 
made intensive studies for the purpose of 
determining how Americans will spend 
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Texas’ 
Tourist Crop 


Mr. Thompson esti- 
mates 8,674,000 tourists 
will visit Texas and 
spend $934,700,000 dur- 
ing 1938. He says Texas’ 
tourist income is divided 
about as follows: $66.- 
940,000 for lodging, the 

same for transporta- 
tion, $83,675,000 for re- 
tail purchases, $70,287,- 
000 for food, $26,776,000 
for amusements, and 
$20,082,000 for refresh- 
ments and confections. 


their increased incomes, as our standard 
of living is gradually increased. He states 
that surveys and questionnaires have dis- 
closed that, provided two limitations are 
removed—first, the limitation of time; 
and second, the limitation of money—85 
per cent of our people would rather travel 
than do anything else. 

Gilbert Seldes, the writer, predicts that 
we are facing a movement of population 
in the next several decades besides which 
even the Crusades will seem like a Sun- 
day school picnic. 

The growth and use of the automobile 
during the present generation has pro- 
duced tremendous repercussions upon the 
economic and social lives of our people. 
Before the advent of the automobile in 
the history of the human race, every other 
agency of transportation which had been 
developed had worked as a centralizing in- 
fluence upon humanity. The horse and 
buggy, the steamship, and the railway 
worked toward congestion—the concen- 
tration of huge populations in small areas. 
These factors produced such cities as New 
York and Chicago. With the coming of 
the automobile the opposite tendency has 
manifested itself. 

This new mode of transportation works 
as a decentralizing influence and tends to 
build up suburban and greater metropoli- 
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Director 
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tan areas. It is probably a true statement 
to make that, had not cities like New 
York and Chicago grown up by 1900, 
after the rapid development of the auto- 
mobile within the past generation these 
cities would not have been built along 
their present lines. They would have 
grown along the lines of cities like Detroit 
and Los Angeles, which are essentially 
the result of the decentralizing influences 
of the automobile. The city of Los An- 
geles is the most perfect example of this, 
covering as it does approximately four 
hundred square miles in area. 

The growth of automobile travel has 
taken place so rapidly that it is difficult 
for us to appreciate its proper proportions 
and its comparison with other modes of 
transportation in America. If we should 
lump together all of the travel done by 
the American public in any given year as 
100 per cent, then motor travel accounts 
for 94 per cent of the total, railway 
travel for 4 per cent of the total, bus 
travel for 11% per cent, and air travel for 
about one-half per cent. These figures 
were given, in 1935, to President Roose- 
velt in a report made by the then Fed- 
eral Codrdinator of Railways, Joseph B. 
Eastman. 

Super-highways Coming 

Many Americans wonder why, with the 
tremendous growth of the automotive in- 
dustry in the past several years, we have 
not already developed a super-system of 
highways. The truth of the matter is that, 
except in a few heavily-congested sections 
of the country, they have not as yet been 
justified. Also it would have been regret- 
table had they been constructed even dur- 
ing the past fifteen years, inasmuch as 
many highways built within even the past 
ten years are now considered obsolete and 
inadequate to take care of the traffic flow- 
ing over them. 

This obsolescence has taken place prin- 
cipally due to the increased speeds of au- 
tomobiles. The time to consider a super- 
system of highways is rapidly approach- 
ing, inasmuch as it is thought that the 
top desirable speed for automotive travel 
will soon be reached and proper super- 
highways can be developed to take care of 
this speed whether it be fifty, seventy, or 
even one hundred miles per hour. The im- 
mediate step before the development of 
super-highways will be the construction 
of a secondary system of highways, some- 
times referred to as “farm-to-market” 
roads. Forty-five of our forty-eight states 
have elected to take advantage of the al- 
location of federal highway funds and are 
now making a state-wide highway plan- 
ning survey for the purpose of ascertain- 
ing the places where roads are needed. 

When we do find ourselves in this coun- 
try ready to proceed with the construc- 
tion of a system of super-highways we 
shall have the experience of Germany to 

(Continued on Page 60) 
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Southwest Business IN REVIEW 


N ORDER that we may fully appreci- 
ate the condition of business in this 
section of the country, it is perhaps well 
that we give some consideration to the pic- 
ture for the country as a whole. The Sep- 
tember issue of the “Survey of Current 
Business,” published by the Bureau of 
Foreign and Domestic Commerce, United 
States Department of Commerce, reveals 
that business activity expanded further 
during August and while the rate of in- 
crease in important lines of industry and 
trade showed some slackening in recent 
weeks, the major indexes averaged higher 
in August than in July. 

Although the volume of business ac- 
tivity remains considerably below the level 
of a year ago, the margin of decline has 
been reduced during the past two months. 
Reports available to the Department of 
Commerce indicate that retail sales of 
general merchandise did not experience the 
usual seasonal contraction in July. Sales 
improved in August, but the gain was 
less than usually recorded for that month. 
During August the seasonally corrected 
index of industrial output continued to 
advance following the 8.0 per cent in- 
crease in July. Another significant point 
that the forthcoming “Survey” will bring 
out is the fact that consumer purchasing 
has reflected the altered business outlook 
and the upward movement in the sea- 
sonally corrected index of national income 
payments. 


August Uptrend 


The release covering Arkansas discloses 
that retail sales of 257 independent stores 
in that state showed a decrease of 6.0 per 
cent in dollar volume for August of this 
year as compared with the same month of 
last year. This same report of the Bureau 
of Foreign and Domestic Commerce for 
the month of July in comparison with 
July of last year showed a decrease of 14.9 
per cent. It can be seen, therefore, that 
August as compared with August makes 
a much more favorable showing than did 
July as compared with the previous July. 
In July the picture for Texas was just 
slightly better than that for Arkansas for 
the same month. 


Thirteen Texas department stores, lo- 
cated in cities of 100,000 population and 
over, reporting to the Dallas Federal Re- 
serve Bank regularly for the most recent 
period for which data are available show 
that six Dallas stores had a decrease of 
8.2 per cent for the calendar week end- 
ing September 17 as compared with the 
same week of last year. Seven stores lo- 
cated in Houston, Fort Worth, San An- 
tonio, and El Paso for the same period 
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registered a gain of 1.7 per cent; while all 
of these stores combined showed a decrease 
of 3.8 per cent for this period. As com- 
pared with the previous week, Dallas 
showed a gain of 23.1 per cent; the other 
cities combined showed an increase of 21.1 
per cent; while all the stores grouped to- 
gether showed a gain of 22.2 per cent. 
These stores for the four weeks ending 
September 17 in comparison with the same 
period of last year showed the following 
results: Dallas, a decrease of 14.0 per 
cent; the other cities registered neither a 
gain nor a loss; while a decrease of 7.5 
per cent was recorded for all stores com- 
bined. 


Dallas Stores Gain 


A group of nine downtown Dallas 
stores for the first half of the week ending 
September 24 and representing a cross 
section of Dallas retail trade showed with- 
out exception gains over the comparable 
period of last year, the gains ranging up- 
wards to as high as 36.0 per cent, more 
than half of them showing gains well over 
20.0 per cent. 

The Bureau of Business Research of The 
University of Texas in their report on de- 
partment stores for Texas covering the 
month of August showed that sales ex- 
pressed in dollars amounted to more than 
the normal seasonal increase over the pre- 
vious month and at the same time were 
slightly above August of last year. Gains 
in sales of 22.2 per cent for August over 
July and a gain of 1.1 per cent for Aug- 
ust over the previous August were re- 
ported. The aggregate dollar sales of these 
establishments for the first eight months 
of the current year were practically iden- 
tical with those of the same period of last 
year. 

The weather during the latter part of 
September was cool and favorable for fall 
buying, and prospects are that fall buying 
will improve as a result of the more fav- 
orable weather. 

Crop prospects in Texas declined for 
the most part during August as a result 
of the adverse effects of high tempera- 
tures, lack of moisture, and insect damage. 
Smaller crops than were indicated a 
month ago for cotton, sorghum, corn and 
pecans, and larger crops of rice and hay 
are shown in the early September report of 
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the Bureau of Agricultural Economics. 
Prospective yields per acre on September 
1, however, were still above the average 
for practically all summer field crops. 
The forecast of total production exceeds 
the average production for all major crops 
except cotton. 


Employment Increases 


Employment in Texas manufacturing 
establishments in August was 1.3 per cent 
greater than in July but 10.1 per cent be- 
low August of last year. August weekly 
pay rolls were 0.2 per cent below July 
and 13.3 per cent below August of last 
year. Manufacturing industries showing 
substantial increases in both employment 
and pay rolls August over July include 
men’s work clothing, furniture manufac- 
turing, saw mills, and cottonseed oil prod- 
ucts. Increases in employment and pay 
rolls in August over August of last year 
were registered by the following indus- 
tries; carbonated beverages, commercial 
printing, and newspaper publishing, ac- 
cording to the Bureau of Business Re- 
search of the University of Texas. 

Building permits in Texas during Aug- 
ust gained substantially in volume over 
July and sharply over August of last year. 
Thirty-eight Texas cities reporting to the 
Texas Bureau of Business Research indi- 
cate that permits granted during August 
exceeded in value those of the preceding 
month by 7.8 per cent and those of Aug- 
ust last year by 33.2 per cent. The value 
of building permits in August for Dallas 
amounted to $1,094,279 as compared with 
$644,848 for the same month of last year. 
The value of Houston building permits in 
August amounted to $1,670,000 as com- 
pared with $1,817,440 in August of last 
year; Fort Worth, $433,052 in August as 
compared with $322,898 the previous 
August; Oklahoma City $505,720 in Aug- 
ust as compared with $408,205 the pre- 
vious August; and Tulsa $349,116 in 
August as compared with $212,301 for 
the same month of last year. 

Some of the recent occurrences in the 
real estate and construction field are an 
indication of continuing activity. The 
Southland Life Insurance Company and 
the First National Bank in Dallas ex- 
changed real estate properties valued at 

(Continued on Page 41) 
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Par-Tex Hosiery Mills Running 
at Capacity 


The evolutionary process by which job- 
bers or sales agents become manufacturers, 
and by which little factories in Dallas be- 
come big factories, is well illustrated in 
the history of the Par-Tex Hosiery Mills, 
2814 Elm Street. 

E. E. Partain, president of the Par-Tex 
Mills, has been in the hosiery business all 
of his life. As far back as 1923 he con- 
ceived the idea of ‘‘Par-Tex’’ as a brand 





COMPLETE WAREHOUSE SERVICE 


We have the facilities for storage and distribution of Merchandise in Great Volume. 
All of the auxiliary services, pool-car handling, billing, marking, shipping, rate and 
traffic supervision, invoicing, drayage, are provided as each account may require. 

Modern Offices at Low Rental. We solicit inquiries and investigation from 
Brokers, Manufacturers, and Factory Representatives. 


The Par-Tex Hosiery Mills at 2814 Elm INTERSTATE-TRINITY WAREHOUSE CoO. 


Street, Dallas 
301 North Market DALLAS Phone 2-6156 
W. I. FORD, R. E. ABERNATHY, Associate-Managers 





name for a hosiery line. Seven years ago 
he set up his business as a jobber, selling 
men’s hosiery direct to the consumers 








through sales agents. 
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His business developed rapidly, until Don’t Miss 


today Par-Tex does a nation-wide busi- T ’ 
ness, with distribution in every state and Lar est City exas 
Alaska. The Par-Tex slogan is ‘Hosiery g Most Popular 
on a Par with the Best”. A , : 

Two years after the business was estab- rosa bane Pe i cpl Hotels 
lished, Mr. Partain added machines and easterly ak “Vinas’ 298 cednii, Wherever you go in Texas 
began manufacturing as well as jobbing. —remember that if there’s 
He specialized in a men’s lisle sock, a a Hilton Hotel you are as- 
heavy work sock which immediately ° sured of the best of food 
proved popular. The lisle is highly mer- Six-Way pes catenin nonin Mar 
cerized cotton, knitted from thread spun H One purpose governs all 
in North Carolina mills, since there are Transportation Hitec, = nel - .to make 
no mills of this kind in Texas. The firm ; every customer want to 
now also manufactures an extra-heavy a - oer of ces ne come back. 
silk sock, in addition to the line of men’s padi : eet sn DALLAS LUBBOCK 
silk hosiery for which it is jobber. transportation: seaways, inland LONGVIEW PLAINVIEW 

On both the lisle and the silk sock, Par- water-ways, railways, highways, air- ABILENE EL PASO 
Tex does all the manufacturing processes ways and pipe lines. PASO DEL NORTE 
in its own modernly-equipped plant— El Paso 

Consult Us About Your Shipments HOTEL SIR FRANCIS DRAKE 


knitting, dyeing, boarding. 


San Francisco 


Mr. Partain’s two sons, W. L. Partain THE PORT COMMISSION th oni hinting Melia india 


and E. E. Partain, Jr., are associated with BEAUMONT, TEXAS Mexico, to be completed early in 1939 


him in the business. The plant has bee 

hn in he ine, The plat Bs en |g x. penANNON, Suton op. | | ‘The 
agp op 7 915 COTTON EXCHANGE 2.7917 

year, Mr. Partain said, and three of the DALLAS, TEXAS HILTON HOTELS 

newest and mest improved machines were O. L. Caywood, Port Direc., Beaumont, Tex. C. N. HILTON, President 

















installed last year. 
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SPORTING GOODS 
OF ALL KINDS 


Hagen Golf Clubs and Balls 


Wright & Ditson and Cullum & Boren 
Tennis, Football and Basket Ball 


Fishing Tackle 

Guns and Amunition 

Bicycles, Velocipedes and Wagons 
Magic Chef Gas Ranges and Gas Heaters 


The largest and best assortment of good 
toys in the South 


We have the best merchandise obtainable 
in our store 


We will appreciate your coming to see us 


Cullum & Boren 


Company 


1509 North Elm Street 
DALLAS, TEXAS 
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Girls Meet Boys 

(Continued from Page 13) 
uniform, and the long-standing and easily 
understood friendship between A. & M. 
and T. S. C. W., are expected to place 
most of the girls in the Aggies’ cheering 
section. 

After the footbal game, the girls will 
remain in Dallas for the numerous col- 
legiate dances scheduled for the evening. 
Their special trains will begin the return 
journey about midnight. 

Dallas friends and ex-students of the 
twe visiting schools will join Southern 
Methodist University, the host school, in 





DR. L. H. HUBBARD 
... biggest girls’ school 


welcoming the two armies of students. 
A special effort will be made to demon- 
strate Dallas’ appreciation of the T. S. C. 
W. visit, which is expected to become a 
biennial tradition, the girls coming one 
year to the S. M. U.-A. & M. game in 
Dallas and the next year going to Fort 
Worth for the T. C. Uu—A. & M. game. 

Texas State College for Women was 
established in 1903 by the twenty-seventh 
legislature. It has grown from 186 stu- 
dents to its current enrollment of more 
than 2,700 girls, and today is recognized 
as the largest residential college for girls 
in the world. 

The rapid increases in enrollment have 
necessitated continued expansion of the 
college plant. In 1936 a $1,250,000 build- 
ing program was completed with PWA 
assistance. Seven new buildings are the re- 
sult of this program, including three 
dormitories, a music and speech hall, fine 
and applied arts building, science build- 
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Protection 
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Fone 


Largest Exclusive Health and 
Accident Organization 
in the World 


$70,000,000.00 PAID 
IN CLAIMS 


$6,000,000.00 ASSETS 


$1,250,000 SURPLUS 


BRANCH OFFICE 
Texas, Oklahoma and Louisiana 
ERNEST HUNDAHL, Manager 


10th Floor Dallas Natl. Bank Bldg. 
DALLAS, TEXAS 
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ing and a college hospital. The college has 
nine instructional buildings and twenty- 
one dormitories, all of which were filled to 
capacity this year a month before the 
opening of school. Fifty-two acres of land 
were recently added to the campus, bring- 
ing the total acreage to 182. 

In addition to the 1,507 certificates 
which were awarded before 1915, a total 
of 5,212 bachelor degrees have been con- 
ferred by the college since that time. T. 
S. C. W. has also conferred 198 master 
of arts degrees since the establishment of 
the graduate school in 1930. 

From a faculty of 14 at the beginning, 
the number and quality have risen steadily 
until there are now 153 members of the 
teaching staff alone, all with masters’ de- 
grees and about 35 with doctor’s degrees. 
Instruction is offered in 20 departments. 

A new idea was put into practice in 
1934 when a group of houses known as 
cooperative homes were opened under the 
supervision of the college. Through this 
plan it is possible for a limited number of 
deserving students to enter the college and 
aid in paying their expenses by bringing 
part of their food from home and by do- 
ing their own light housekeeping. So suc- 
cessful has been the plan that there are 
now seven specially designed cooperative 
dwellings, a remodelled dormitory, and 
four drafted residences, which were all 
filled two months before school opened. 
The average monthly living cost per stu- 
dent there last year was $9.40. 

In 1928 the college was given approval 
by the Association of American Univer- 
sities, the highest accrediting organization 
in the United States. In 1930 the graduate 
school was established, and in 1934 the 
name of the college was changed from 
College of Industrial Arts to Texas State 
College for Women. C. I. A. was a name 
not only misleading as to the purpose of 
the liberalized college but which was also 
causing confusion out of the state. 

In 1933 the school changed its entire 
policy in regard to regulations and swept 
away the cobwebs of old-fashioned board- 
ing school rules. In contrast to the days 
when they were accompanied to town by 
a chaperone, the girls may now go wher- 
ever they want to according to the stipu- 
lations of their parents. Last year the uni- 
form regulations were also abolished be- 
cause they had gradually lost their value 
as economy measures and becouse the size 
of the student body made enforcement 
impractical and impossible. 

Government of the college is vested in 
a board of regents consisting of nine mem- 
bers appointed by the governor with the 
consent of the senate. Dr. L. H. Hubbard, 
who has been president of T. S. C. W. for 
the past twelve years, serves as adminis- 
trative head of the school and carries out 
the policies formulated by the board. 
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THIS BANK HAD ITS INCEPTION 
11 YEARS BEFORE THE FIRST 


STATE FAIR PARADE 


Dallas was in holiday dress and mood on 
October 26, 1886. Stores were closed. 
Streets were lined with people expect- 
antly awaiting the parade that was to mark the 
opening of the first State Fair of Texas. » » » 
October 13, 1875, eleven years before that 
memorable date, the Exchange Bank, out of 
which has grown the First National, opened its 
doors to serve the financial needs of Dallas. The 
Exchange Bank was one of the principal support- 
ers of the first State Fair. And today, as then, 
this bank is always an active force in whatever 


offers benefit for our city and State. 


First Nationat Bank 


IN DALLAS wmemser FEDERAL DEPOSIT INSURANCE CORPORATION 
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SHOW WINDOW OF 
THE SOUTHWEST 


(Continued from Page 8) 


Petroleum Company, Massie-Harris Com- 
pany, Minneapolis-Moline Company, Mor- 
ten Milling Company, Morton Salt Com- 
pany. 

National Casket Company, Nu-Grape 
Bottling Company. 

Oliver Farm Equipment Company, 
Oliver-Taylor Company, Olsen Rug Com- 
pany, Overhead Door Company. 

Pabst Brewing Company, Papec Ma- 
chine Company, Penick and Ford Com- 
pany, Dr. Pepper Company, Petersime In- 
cubator Company, Pollock Paper Com- 
pany, Postal Telegraph Company, Potter 
Iron Works, Quaker Oats Company, Rat- 
liff Pure Food Products Co., Real Juice 
Company, Red Chain Feed Store, R. C. 
Cola Company, Rigsbee Iron Craft Studio, 
Rio Grande Valley Citrus Exchange, Rob- 
bins Incubator Company, Ruhman Grain 
Company, I. D. Russell Company, The 
Rusticate Company. 


San Antonio Brewing Co., Inc., Sanger 
Bros., Inc., The Schoellkopf Company, 
Sears, Roebuck and Company, Seven-Up 
Company, Inc., Singer Sewing Machine 
Company, Singleton Farms, Southern 
Plow Company, Stanard-Tilton Milling 
Co., Standard Brands, Inc., Swift & Com- 
pany. 

Texas Company, Texas Gulf Sulphur 
Company, Texas Pecan Nursery, Texas 
Textile Mills, Thrift Packing Company, 
Trinity Heights Hatchery. 

United Motors. 

Vanette Hosiery Mills, Vermedine Com- 
pany, Vermont Marble Company. 

Walker’s Austex Chili Co., Waples- 
Platter Company, Western Union Tele- 
graph Co., Jas. K. Wilson Company, Win- 
charger Corporation, Wolf’s Nursery 
Company. 





Exclusive Neckwear Shop 
Prospers 


“The kind of business a man may enter 
in Dallas all depends upon the honest 
effort by the person or persons behind it” 
according to J. B. Kingsbury, who claims 
the distinction of carrying in stock one 
of the greatest selections of neck wear 
as a specialty in the Southwest. 

Mr. Kingsbury is a familiar figure to 
business men in Dallas, having set out on 
foot with a box filled with ties some ten 
yearss ago, selling from office to office. 
After working from office to office for 
some eight years in Dallas, Mr. Kingsbury 
opened an exclusive neckwear shop at 111 
North Ervay Street. Ten thousand ties 
are carried in stock, both imported and 
domestic. Many patterns are from Czech- 
oslavakia. 
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Texas Sulphur Goes 
“Back to the Land” 


AY in and day out, the average citi- 

zen rarely has occasion to give any 

thought to sulphur, one of the oldest and 
most useful of chemical elements. 

He seldom sees it, feels it, or even 
smells it. Generally, even when asked 
what he knows about it, he can summon 
only the vague information that sulphur 
is used in matches, has something to do 
with vulcanization of rubber, and is good 
for growing roses. 

Texans generally are much better qual- 
ified to appreciate what sulphur is and 
what it does than are the citizens of other 
less well-endowed states. Sulphur mining 
as conducted in a half-dozen locations 
along the gulf coast is one of the state’s 
most distinctive industries, and because of 
its availability at low cost, Texas agricul- 
tural scientists are especially alert to find 
the utmost utilization for this versatile 
yellow mineral. Thus, large sections of the 
vast farming and ranching population of 
the state have made and are making the 
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acquaintance of sulphur through one or 
another of its varied functions as protec- 
tor and helper of agriculture. 

Recovered from deposits hundreds of 
feet below the Gulf coastal plain by the 
ingenious “hot water” mining method, 
sulphur goes “back to the land” in many 
different ways to help solve problems of 
the soil and of those who live by the soil. 

The agricultural experts of county, 
state and nation, aided by entomologists 
and materials put at their service by the 
sulphur producing industry, have found 
sulphur dust the outstanding medium for 
control of the cotton flea hopper and some 
other cotton insect pests. This co-opera- 
tion has put Texans well out in front in 
experiments and demonstrations of this 
kind. 

Texas rose growers—and in fact rose 
fanciers everywhere—know the usefulness 
of sulphur as a soil amendment, that is, 
for creating the proper acidity-alkalinity 
“balance” for roses. 


In the great goat region of West Cen- 
tral Texas, sulphur is being appreciated as 
never before, with the working out and 
demonstrating of a sulphur dip for the 
mohair-bearing Angora goats that appears 
to be by far the most effective of any 
dips ever used in combating goat lice and 
improving and increasing the wool yield. 

Sulphur sprays have been found un- 
usually effective in controlling the citrus 
rust mite, down in the Valley regions. 
Leaf spot and the potato leafhopper, 
scourge of Texas peanut growers, are now 
being controlled by sulphur. 

Control of poultry lice and other para- 
sites is another field where sulphur has 
demonstrated its effectiveness. Dusting 
turkeys and chickens with sulphur to rid 
them of “chiggers” is standard practice 
in many a Texas poultry yard. 

Although the city dweller, even in 
Texas, seldom encounters sulphur in rec- 
ognizable form, he uses, eats, wears, rides 
in or reads many things every day in 
the making or growing of which this yel- 
low mineral has played an important part. 
Especially in this modern age of chemicals 
does the availability of sulphur, probably 
the world’s most versatile raw material, 
contribute to the material well-being of 
all, through economies and efficiencies in 
industrial products and processes which 

(Continued on Page 23) 
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Welcome... 
State Fair Visitors 
And Visit 
While Here 
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Commerce Street at Fort 
Worth Cut-Off 


38 brick, modern fireproof cottages, 
combining refinement, convenience, 


comfort and economy. 


TELEPHONE 2-2833 
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26 modern cottages. Private adjoining 
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Everything Furnished 
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STATE FAIR 
(Continued from Page 5) 
Texas. Upon that theory it has always pro- 
ceeded and upon that theory it has won 
the acclaim of all those with whom it has 
come in contact. 

For its fiftieth anniversary the State 
Fair of Texas intends to outdo itself. 

Sentiment will not be lacking. On the 
opening day there will be dedicated to 
those who founded the Fair a monument 
of enduring acclaim for the vision they 
had and the things they wrought. On the 
same day and at the same ceremony there 
will be deposited in this monument a 
crypt for the yeoman service the press of 
Texas has performed in the furtherance 
of these concerpts of progress, to be 
opened again fifty years hence. 

In agriculture, the State Fair this year 
will present its greatest show. Texas 
agricultural resources from the Panhandle 
to the Rio Grande and from El Paso to 
the waving pines of the Louisiana border 
will be on display. 

In livestock we are assembling our 
greatest show. By reason of Federal re- 
strictions beyond our control the time 
has come when Texas must look to new 
money crops from the soil. We are as- 
sisting to our limit in the Feeder-Breeder 
movement. We are inviting here, and will 
have the Future Farmers of America, the 
4-H Club Boys and Girls—and we are go- 
ing to house them in our own dormitory 
during their educational stay. 

Our array of educational exhibits will 
far surpass anything heretofore attempted. 
For example, the Texas Good Roads As- 
sociation will have an elaborate exhibit 
showing the interlocking connection of 
more and better highways with the in- 
dustrial progress of the State. The State 
Department of Education, with actual 
school room classes, will depict the latest 
innovation in No-Home Work teaching. 
The Texas Institute of Natural Resouces 
will have on display more than a hundred 
undeveloped Texas resources capable of 
commercial exploitation. 

Commercial exhibits in large numbers 
will be on display. There will be a Pal- 
ace of Foods, the first of its kind, all un- 
der one roof. 

Notwithstanding the fact that it is 
paramounting, as it always has, those 
things of a constructive and an educa- 
tional nature, the State Fair this year is 
not overlooking the lighter side. 

In our auditorium, at popular prices, 
will be presented the latest and best in 
such attractions. The largest Midway in 
all our history will greet the visitor. 
Numerous free acts will be staged daily 
on the grounds. 

The Southwest is hungry again for a 
State Fair. For three years they have 
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STEEL WORKS 


2412 SWISS AVENUE 
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Plain and Corru- Sectional Steel 


gated Galvanized Buildings 
Tanks Storm Cellars 
Black Steel Ornamental 

Welded Tanks Gutters 
Stock Tanks Special Sheet 
Grain Bins Metal Work 
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missed it while Texas celebrated a cen- 
tury of freedom and sought to assist 
in the promotion of better Pan-American 
relations. 

The folks of the Southwest will be 
coming home October 8 to 23. They will 
be in their natural environment—another 
great State Fair, staged according to the 
experience of fifty years in presenting the 
things they want to see and learn about. 

Those of us who, temporarily, are en- 
trusted with the responsibility of con- 
ducting this great Southwestern event 
owe a debt of gratitude which we cannot 
repay to those who have gone before. It is 
ours to catch the vision they had—keep 
pace with an ever-growing and an ever- 
expanding Texas, so that it cannot be said 
in the future that we of today were in 
any sense derelict. 

We welcome the 1,250,000 expected 
visitors and assure them of the same hos- 
pitality and consideration that has made 
our record in the last half century. 





TEXAS SULPHUR 


(Continued from Page 21) 


depend upon sulphur in one or another 
of its many forms. 

For example: Petroleum refining takes 
about 14 per cent of the nation’s con- 
sumption of sulphuric acid, chief form in 
which sulphur enters industry. Only a 
few of the 32,000 rubber products in 
daily use would be possible without sul- 
phur, for it is the basic compounding 
material that transforms raw rubber from 
a gummy, sticky substance so that it can 
be worked into many diverse and useful 
forms. 

The iron and steel of our autos, bridges 
and fine buildings; the paper and printing 
in our reading matter, lean heavily upon 
sulphur. aPints and varnishes, inks, dyes, 
artificial leathers, rayon fabrics, camera 
film, plastics, refrigerants, soaps, many 
kinds of foods, safety glass—these and 
scores of other items we encounter daily 
have been touched by sulphur at some 
key stage of their manufacture. 

While sulphur exists in many forms and 
throughout the world, the deposits in the 
“salt domes” that dot the flat gulf coastal 
plains are the only ones where engineering 
genius, huge investment and technology 
have been harnessed together to make the 
element recoverable in large quantities in 
such form—99.5 per cent pure. 

This region now accounts for about 28 
per cent of the world’s sulphur needs. 
Other major sources are: the roasting of 
iron and copper pyrites (fool’s gold), 
which, world-wide, accounts for about 52 
per cent of all sulphur production; sul- 
phur mined by surface digging or con- 
ventional mining methods, principally in 
Italy, Spain and Japan; and that recov- 








service, highest standard products at lowest 
prices, and full co-operation to their customers 
and friends. 





' COTTON Eagle Sail 
B A G S All Kinds BURLAP Cotton 
made of PAPER TWINE 


SACKS, FURNITURE PADS 
Eagle Brand SUGAR BAG CLOTH 


FULTON BAG & COTTON MILLS, Dallas, Texas 


Atlanta New Orleans St. Louis Kansas City Minneapolis New York 
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Throughout Texas, you'll find Humble Service Stations 
conveniently located on the highways you travel, within 
a few blocks of your home or place of business in your 
town. Learn to look for the red, white and blue Humble 
sign when you need gasoline, motor oil, lubrication and 
washing. For aside from the excellent quality of the prod- 
ucts they handle — it's second to none! — Humble stations 
are equipped to render you service spelled with a capital S. 


Restrooms are spotless, driveways are scrubbed, bright 
work shines. There are free air and water for your car, 
free ice water, road maps, highway information for your- 
self. Humble station men, all neatly uniformed, are care- 
fully trained to give your car the care it needs to keep it 
running right and looking good, to speed you on your way. 
They have a friendly, neighborly Texas 
welcome waiting for you. So next time 
stop for service where you see the 
Humble sign. 





HUMBLE OIL & REFINING CO. 


A Texas Institution Manned by Texans 
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TO-BAY'S BARGAINS 


October CHEVROLET DEALERS 
NEWS, published by George N. Dieder- 
ich in Chicago, carries a two-page illus- 
trated story about the success of John- 
son Brothers Chevrolet Dealers of Dal- 
las. “From 100-Car Contract in 1925 to 
National Leadership in 1938.” In mak- 
ing this record, the Johnson Brothers 
have attained their long cherished goal, 
to lead the United States in Chevrolet 
sales. Starting in a town of 7,000 with 
a 100-car contract, their record was 
good enough by 1928 to be given a 
250-car contract in Marshall, Texas. 
Soon their sales grew in Marshall to 


1917 Ross Avenue 








JOHNSON BROS. 


used CARE Brrr re -merery 





Upper Picture—Johnson Bros. Chevrolet Company Dealership, 1917 Ross Avenue 
Lower Picture—Night picture of their Used Car Lot, 1919 Ross Avenue 


Johnson Brothers Nationally Recognized 


“If You Trade Without Seeing Us — We Both Lose Money” 


500 cars per year. They were then re- 
warded with a metropolitan dealership. 
In Dallas they have sold as high as 
1,300 new cars and 2,700 used cars 
within a year’s time. This past July 
they attained the month’s national sales 
leadership of the United States. 

While this dealership has been mak- 
ing exceptional headway in the sale of 
new and used cars, the parts and service 
departments has increased customer 
service 322 per cent with an increase of 
375 per cent retail business in parts and 
325 per cent wholesale parts business. 


JOHNSON BROTHERS CHEVROLET COMPANY 
DALLAS 


Telephone 7-2194 















in 















CE a Ln he 





24 






a a A a LM i A a LL MM 





Specializing in 


> i a oa a a, a ~~ a th Le ee a a a a 


) eet unc Custom Built 

Q Guaranteed Inlaid Linoleum 
Best Prices in Floors 

s Town Made to Order 

: Shades Reversed Shades 

S @ 

| Dallas Floor Surfacing Co. 

Q E. D. HEROLD, Proprietor 

: FLOOR SURFACING CONTRACTORS 
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? PHONE 3512 Greenville Ave. 
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ered from waste gases of ore smelters and 
artificial gas manufactories. 


The Gulf Coast sulphur industry is 
relatively young, especially when viewed 
against the background of some 4,000 
years that sulphur has been a known ele- 
ment. The industry is regarded as dating 
from 1903—first year in which the hot 
water process, on which Dr. Herman 
Frasch had been working since 1891—be- 
came an assured commercial success. This 
was at the famous “Sulphur Mines” salt 
dome near Lake Charles, La. The rich sul- 
phur bed there had been discovered by oil 
explorers as early as 1869, but for 22 years 
the overlying quicksand had turned back 
a dozen desperate attempt to reach it by 
shaft mining methods. 

Before tracing the story of modern sul- 
phur production, though, let us review 
briefly the early history of this magic 
mineral. We learn from ancient writings 
that, many centuries before Christ, pagan 
priests gave sulphur an important place 
in their weird rituals of sacrifice and puri- 
fication, because of its bright, ethereal 
blue flame and pungent odor. It was used 
in the crude medical practices of the 
as a fumigant, and in the making of arti- 
ficial jewelry. And during the time of 
Confucius the Chinese invented gunpow- 
der by compounding sulphur with other 
substances. With the coming of each new 
era in history new and better uses have 
been found for the “yellow magic”. 

The first “commercial” sulphur ever 
produced came from Sicily, the island just 
off the “toe” of Italy, early in the fif- 
teenth century. With development of a 
process for making sulphuric acid, in 
1735, the real significance of sulphur as 
a commercial factor first became appar- 
ent. With nations vying for control of 
the sulphur supply, France succeeded in 
taking over the Sicilian deposits. 

Thinking it had a monopoly, the French 
combine tried to charge exorbitant prices, 
but other nations refused to pay and be- 
gan developing deposits in other parts of 
the world, so that the French combine 
was broken. The mistake made by France 
simply brought out competition. 

The American sulphur industry, in 
fact, was one outgrowth of the world- 
wide search for sulphur impelled by the 
French attempt to profiteer. Prior to 1903 
the United States was producing less than 
one-half of one per cent of its sulphur 
needs. After Sulphur Mines got into 
steady production with the hot-water 
process that year, other properties using 
the same process were developed in Texas 
—at Freeport in 1912, Matagorda in 1919 
and at several other places in more recent 
years—so that today the United States 
is completely free from dependence upon 
foreign sources of this vital industrial raw 
material. For some years the sulphur 
mines of Texas and Louisiana produced 

(Continued on Page 28) 
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ALUMINUM WINDOWS 


(Continued from Page 12) 


demly-operated with or without integral 
wind deflector. The advantages claimed 
for the window are that it gives the great- 
est possible glass area comensurate with 
the size of a window opening; it is com- 
pact and space-saving; it is of lighter 
weight, permitting less bulky and simpler 
balancing devices without any sacrifice of 
operating convenience; it is rust-proof 
and. does not require painting; it involves 
negligible maintenance cost; it is of 
sturdy, solid sections, with triple weather- 
stripping to give a weather-tight, rattle- 
free window. 

Universal maintains a permanent de- 
signing staff to assist architects and con- 
tractors and to handle installation of the 
Sealuxe windows. The basic design of the 
window, in: fact, was worked out after 
building managers and architects had 
indicated their needs in the field. The 
Universal designing staff is constantly at 
work, assisting in production of windows 
most suitable to the architectural require- 
ments of specified buildings. In some in- 
stances, Universal’s staff works out the 
complete window specifications at the re- 
quest of the architect, adapting the win- 
dow design to the architect’s general de- 
sign of the. building. 


Income Tax Boon to Auditors 





MR. GARVIN 


The income tax and better business 
principles have been a boon to the audi- 
tors of the nation in recent years, accord- 
ing to Luke B. Garvin, a veteran in the 
auditing field whose offices are in the 
Allen Building. 

Mr. Garvin began his career as an audi- 
tor in Dallas some twenty years ago: With 
him is associated Miss M. E. Welborn, 
formerly of the internal revenue depart- 
ment at Washington, who has been a 
partner in the firm since 1931. The firm 
specializes in all classes of auditing serv- 
ices. 


The composite business index for Texas 
rose from 93.1 in July to 94.0 in Aug- 
ust. These figures are still substantially 
below the composite index of 103.1 dur- 
ing August last year, according to the 
Bureau of Business Research of the Uni- 
versity of Texas. 
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BRAKE-0-GRAMS 


By HARRY POWELL 


Our Brake Advertisements May Sell the Brakes that Will Save Your 
Child's Life... Help Us 


LET US CHECK YOUR BRAKES... FREE! 
Remember Our Address: 


Ross and Harwood Phone 7-3177 
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Gulf Insurance Company 


of Dallas | 


Branch Offices in Los Angeles, San Francisco, Indianapolis and St. Louis 


> 


We Cordially Invite Our A gents and Policyholders to Call 
on Us Durin g Their Visit to the Great Fair in Dallas 


..A GOLDEN JUBILEE CELEBRATION 





~ 


DIRECTORS AND OFFICERS 


J. B. ADOUE, JR., Chairman of Board 


President, National Bank of Commerce 


IRA T. MOORE 
Moore & Co., Builders’ Supplies 


A. R. DAVIS 
President, State National Bank 
Garland, Texas 

C. E. KENNEMER 


President, City Ice Delivery Co. E. R. BROWN | 


Chairman of Board, Magnolia 
Petroleum Company 


A. W. KAY 


Insurance 


GEO. W. JALONICK 


Graham, Texas Investments | 


T. E. CRAIG 


Investments 


McKinney, Texas 


EDGAR L. FLIPPEN, President 


T. R. MANSFIELD, Vice-President and Secretary 
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Salutes Life 
Underwriters 


Realizing, perhaps more fully than 
the average business man, the im- 
portant place Dallas occupies in the 
insurance world . .. as the fourth, 
and possible the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
tions. ¢ 


The Thrill 
Everlasting 


HE Loud Acclaim showered 
| nil the shoulders of win- 
ners by the multitude is sweet 
music to the ears of a life under- 
writer who has surpassed his con- 
freres in the field of endeavor. He 
basks in the sunshine of applause 
and revels in the glory of leader- 
ship until his record is broken by 
the notable achievement of some 
other member of our great fra- 
ternity. 


corr emecurees ened 


In the aftermath of future years 
he finds the ‘Thrill Everlasting” 
as he realizes that the greatest re- 
ward of his valiant service lies 
not in traniitory victory but in 
the perpetuity of the work he has 
done, known only to his Com- 
pany, himself and his loved ones. 
In the innermost recesses of his 
heart he realizes that, after all, 
Fame is but a footprint in the 
Sands of Time. He who strives for 
glory finds but short repose. He 
who plants the seeds of loving care 
for home and kin, drives want and 
woe outside their realm, invokes 
the muse of peace and plenty, fills 
their days with sweet content and 
their hearts with love supreme, 
creates for himself a state of mind 
more enjoyable than could be con- 
ferred by any amount of post- 
humous glory. 


—"The Great Southern” 
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Dallas 


LELAND T. 
DYSART 
Minnesota Mutual 
Life Insurance’ Co. 
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Indianapolis Life 
Insurance Co., 
Dallas 





W. P. (PETE) 
WHALEY 
Aetna Life Insurance 
Company, 
Dallas 


—-Great Southern 
Life Insurance Co.;~ 
~- Dallas 
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J. MAX SPANGLER 
Kansas City Life 
Insurance Co., 
Dallas 
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SState Mutual Lift 
Assurance Co., 
Austin 
{Brown Building) 


PHIL B. AIMER 
Representative 
Midland Life 
Insurance Co., 

Dallas 
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AL A. ROWLAND 
Manager 
The Life Insurance 
Co. of Virginia, 
Dallas 
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Suppose 
There Were 


Nolnsurance 


Agents 


T’S little or no exaggeration to 
say that if there were no life 
insurance agents, relatively few 


people would own life insurance. 


Many thousands more of the 
women who are widowed and the 
children who are left fatherless, 
would pe pitifully unprovided for, 
were it not for life insurance 


agents. 


For it is a fact, that although 
life insurance is the surest way in 
which the average man can pro- 
vide an immediate estate for his 
family, life insurance is not bought 
...it is sold. Only rarely does the 
man eligible for life insurance 
make the first move toward get- 


ting that insurance. 


And this is understandable. It is 
human nature to expect to live 
a full and normal lifetime. It is 
natural to expect catastrophe to 
happen to the other fellow, and 
not to one’s self. It is only human 
for a man to have faith in his 
future, and to put off providing 


for that future. 


Unfortunately, the best does 
not always happen. That is why it 
is fortunate for the average man, 
and for his wife and children, that 
there are such people as life insur- 
ance agents. Your agent does you 
a valuable service, in spite of your- 
self. 


(From: An advertisement of 
Metropolitan Life Ins. Co.) 
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W elcome Visitors to the Texas State Fair Golden Jubilee, 
Celebration, October 8-23 


We have grown 
with the State Fair of Texas 


Sixty-six years ago, when Dallas was little more 
than a village the founders of this company, be- 
lieving in the future of the young city, estab- 
lished the hardware business of Huey & Philp. 
Starting with a small capital, they inaugurated 
a policy of fair and courteous dealing, which, 
coupled with an ability to forsee and promptly 
supply the needs of their trade with sound 
merchandise, have resulted in the growth of this 
firm to its present commanding position in the 
wholesale markets of the Southwest. 


Huey & Philp Hardware Co. 


WHOLESALE 
DALLAS, TEXAS 





Over Sixty-Six Years of Efficient Service 























_Announcing 


our removal to the Southland Life Building .. 
with larger quarters and increased facilities for 


serving sales-minded firms of the Southwest. 


RATCLIFFE ADVERTISING AGENCY 


ADVERTISING PLANNED @ PREPARED @ PURCHASED 
ESTABLISHED 1926 
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TEXAS SULPHUR 
(Continued from Page 24) 


up to nearly 50 per cent of world con- 
sumption, but high tariffs, subsidies and 
other restrictions imposed by other coun- 
tries in order to encourage similar devel- 
opment of their own resources, have cut 
the proportion of our exports by one-half. 

The Frasch process, in principle un- 
changed to this day but still undergoing 
refinements as engineers battle local geo- 
logical problems that crop up, is regarded 
as one of the most epochal developments 
in all mining lore. Basically, it consists 
in pumping super-heated water some 700 
to 1,500 feet into the ground, where its 
heat melts the sulphur, which is then 
brought to the surface by air and water 
pressure and piped to huge wooden vats, 
where it quickly solidifies. 

But the operation is by no means so 
simple as it sounds. The water must be 
heated to 320 to 350 degrees Fahrenheit 
to effectively melt the deep-lying sulphur 
so it will flow out of crevices in the lime- 
stone caprock. In one 24-hour period of 
a typical present-day sulphur mining 
operation, more than three million gal- 
lons of treated water are used to keep 
four to seven wells, dispersed over about 
an acre of ground, constantly “steaming”. 
Man-made lakes supply fresh water, for 
Gulf water can’t be used because of its 
corrosive action on pipes and pumps. 

Tremendous batteries of water heaters, 
each as large as a good-sized house, heat 
the water, holding it under terrific pres- 
sure to prevent its passing off into steam. 
Fired by natural_ gas, they are also equip- 
ped with auxiliary oil-burners as protec- 
tion against power failure, for operation 
of a sulphur well must be continuous lest 
the molten sulphur “freeze” in the pipes 
and pumps. 

From the heating plant the water is 
piped a quarter-mile or so to the wells 
in lines that are super-insulated to main- 
tain the extraordinary heat. On the sur- 
face, a sulphur. mine looks like a small 
oil field. The rigs are like those over oil 
wells, but “downstairs” things are quite 
different! 

Each well consists of four concentric 
pipes, the outer one being a casing. Down 
the next-to-outside pipe goes the water 
to the perforated section at the bottom. 
From there it rises and spreads through 
the limestone, melting the sulphur which 
sinks to the bottom of the well-hole. 
From there, with carefully-regulated air 
pressure coming down the innermost pipe 
to supplement the water pressure, the 
sulphur is pumped up through the next- 
to-center pipe, being kept hot en route 
to the surface by the fresh hot water con- 
tinuously flowing down in the pipe around 
it. 

At ground level, lines from all the 
“working” wells pour their liquid sulphur 

(Continued on Page 58) 
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T was only yesterday that Dallas was a 

sprawling, booming, railhead village. 
There were a score of similar Texas com- 
munities within a 100-mile radius, all of 
which had just as much promise of be- 
coming the Southwest’s metropolis. 

Today’s Dallas is the Southwest’s dom- 
inant city. It has a population of 355,000 
in its urban area, which is smaller than 
the metropolitan area defined by the U. S. 
Census; and Dallas talks confidently of 
becoming a city of half a million people 
tomorrow, a million in the future. 

To the average American, mention of 
the Southwest immediately suggests Dal- 
las. It is the most cosmopolitan city in a 
region which has drawn its population 
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Today's Dallas 


from the older sections of the United 
States. Its diversified business and indus- 
trial development has linked it closely 
with the other business and industrial cen- 
ters of America, and a combination of 
circumstances has made Dallas one of the 
best known cities in the country. 

Young, growing, vigorous, Dallas is the 
most important commercial and industrial 
city of the Gulf Southwest. It ranks first 
in Texas and the Southwest in white pop- 
ulation. It ranks fifth in the nation in per 
capita buying power. With forces of de- 
centralization powerfully at work in in- 
dustry and distribution, Dallas is entering 
the era of most rapid development the 
city has ever known. 
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Already Dallas has these claims to dis- 
tinction: 

Fourteenth in the nation as a wholesale 
market. 

Twenty-fifth in the nation as a retail 
market. 

First among Southwestern cities in total 
retail sales, in total wholesale business, in 
number and variety of manufacturing es- 
tablishments and in value of manufac- 
tured products. 

Fourth in the nation as an insurance 
center. 

First in the Southwest as a transporta- 
tion center, with more highways, more 
railroads, more truck lines and bus lines, 
more airlines than any competitive city. 
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ALLAS is the unchallenged financial 
center of the Southwest. 

In Dallas are the eleventh district Fed- 
eral Reserve Bank, two banks which rank 
among the 100 largest in the nation, and 
two others which rank among the 300 
largest. 


Total bank clearings in Dallas in 1937 
were $2,699,944,355; the total bank 
clearings for the second city of the South- 
west were $2,165,962,723—a margin of 
$533,981,632 for Dallas. 

Dallas’ total in bank debits in 1937 was 
$3,068,656,000; the total for the second 
Southwestern city was $2,666,391,112— 
a margin of $402,264,888 for Dallas. 

The volume of banking business trans- 
acted in Dallas annually exceeds the total 
for any other Southwestern city. 

Dallas is also headquarters for a num- 
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Dallas 


Financial 
Center 
of 
the 
Southwest 


ber of strong financial institutions, in- 
cluding building and loan associations. 
Regional headquarters of the Federal 
Housing Administration, the Home Own- 
ers Loan Corporation, the Farm Security 
Administration and the Reconstruction 
Finance Corporation are also located in 
Dallas. 

Dallas is America’s fourth most impor- 
tant insurance center. Approximately half 
of all the Texas legal reserve life insurance 
companies have home offices here, and the 
city is also state headquarters for many 
of the out-of-state insurance companies. 
The making and servicing of insurance 
company loans adds materially to Dallas’ 
prestige as a financial center. 

The growth of Dallas as the financial 
capital of the Southwest has been one of 
the major factors in establishing Dallas as 
key city of the oil industry, the nature 
of which requires vast supplies of sympa- 
thetic capital. 


Above: Aerial view of the central business district 
of Dallas. Lloyd M. Long Photo. Center: An im- 
pressive mass in the skyscraper district — the Mag- 
nolia Building, flanked on either side by the Hotel 
Adolphus and the Baker Hotel. Bottom: An aerial 
view of Love Field, municipal airport. Dallas an- 
nually originates more air mail poundage, more air 
express business, and more airline passengers than 
any other Southwestern city. 
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also the home of the Republic 
National Bank of Dallas with 
$7,000,000 in capital and sur- 
plus and over $70,000,000 in 
deposits, which places it among 
the nation’s 100 largest banks. 
Its majestic tower, revolving in 
brilliant illumination, adds con- 


spicuously to the night sky line. 
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AGRICULTURAL TEXAS 


Texas, with its immense area of 168 million 
acres, has a great agricultural and stock- 
raising diversification. About 75 per cent of 
the area is arable land, while the remain- 
ing one-fourth is in forests, mountainous 


districts and industrial sections devoted to 
extensive oil fields and mining. Less than 
one-half of the tillable area is in cultivation 

. . J While cotton growing constitutes 
approximately one-half of the agricultural 
industry of Texas, the State produces some 
60 different kinds of crops on a commercial 
scale, usually leads all states in the annual 
value of farm products, has marketed a 
billion dollar crop more than one year... 
§ Texas leads all states in the production 
of cotton, beef cattle, turkeys, wool, mohair 
and other crops of lesser importance. The 
State has 15 per cent of all the sheep and 
82 per cent of all the Angora goats in the 
United States. Texas fruits and vegetables 
are shipped in large quantities to the lead- 
ing markets of the world; dairying, poultry 
taising and cereal crops also are important. 
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4) Famous Skyline 


A few of the many buildings that make Dallas a 
beautiful city and give it a famous skyline. Top, left, 
the Medical Arts Building, dedicated to the needs of the 
medical and dental professions; right, the Dallas City Hall 
Center, left to right: the Cotton Exchange, whose mem- 
bers handle more than 2,000,000 bales of cotton in a nor- 
mal year; the Tower Petroleum Building, one of the 
more recent additions to the skyline; the Central 
Y.M.C.A, a complete residential, recreational and educa- 
tional center for young men. Below, the City of High- 
land Park Town Hall and library. 
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to the extent that the visitor here is 
amazed at finding entire streets, whole 
sections of the city, with uniformly beau- 
tiful homes. 

Wise city planning has capitalized on 
Dallas’ natural beauty . . . streams have 
been parked .. . winding streets laid out 
to break the monotony of rectangular 
city blocks . . . zoning ordinances and 
strictly enforced building restrictions .. . 
60 per cent ownership of Dallas residences 
...a traditional pride in the home and 
home surroundings which distinguishes 
most Dallasites. 

Taxation is a major factor in consider- 
ation of Dallas as a home city. The De- 
troit Bureau of Governmental Research is 
authority for the fact that Dallas has the 
lowest adjusted net tax rate of any major 
city in Texas ($19.92 per $1,000 assessed 
valuation, including city, school, state 
and county levies). 

Dallas also counts exceptional educa- 
tional advantages among her assets. The 
1930 Census placed Dallas illiteracy at 
only 2.3 per cent. A child may enter 
kindergarten and continue his education 
through the university’s graduate school 
or medical school without leaving Dallas. 

There are 62 elementary schools, eight 
senior high schools and three junior high 
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VERY city, large and small, has some 
beautiful homes. Dallas differs only 


of well-rated business schools, technical 


regional headquarters for several denom- 


bishops of the Roman Catholic, Southern 
Methodist and Episcopal Churches. It has 
other clergymen who are leaders in their 
faiths, several of whom have received na- 
tional and international recognition. The 
Y. M. C. A., the Y. W. C. A. and Salva- 
tion Army have beautiful and modern 
buildings and play a very important part 
in the city’s religious life. 
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schools in the public school systems of 
Dallas and the separately incorporated res- 
idential cities of Highland Park and Uni- 
versity Park. There is also a public eve- 
ning school, with classes in vocational 
training, for adults as well as those of 
school age. There are many excellent pri- 
vate and church schools. 

Dallas is the home of Southern Meth- 
odist University and of the medical and 
dental schools of Baylor University. Miss 
Hockaday’s School for Girls and the Ter- 
rill School for Boys both provide junior 
college courses. There are also a number 


training schools and professional schools. 
The public library is supplemented by the 
excellent libraries of the universities and 
schools. 

Every denomination is represented 
among the churches of Dallas. The city is 


inations and is the city of residence for 


(Continued on Page 40) 
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Big Texas... 


To get an idea how BIG Texas really is, 
move the state north and east on a United 
States map and it will cover up all of Ten- 
nessee and Kentucky, nearly all of Illinois 
and Alabama, half of Arkansas, with good- 
sized portions of Indiana, Georgia, Mis- 
souri, Virginia, West Virginia, North and 
South Carolina, Florida and Mississippi. 
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C. F. O'DONNELL, President 
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Southwestern Life, one of the nine American com- 
panies in the 300 to 500 million bracket of insurance 
in force, with 15 easily accessible branch offices, op- 
erates exclusively and economically in BIG Texas— 
the state with as many varied resources, climates and 


incomes as many other states combined. 


SOUTHWESTERN LIFE 
INSURANCE COMPANY 


Home Office . . DALLAS 


Comparison 
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The Southwest's Medical Center 
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HE leadership that Dallas has fur- 

nished the medical and dental profes- 
sions, the strength of the Dallas County 
Medical and Dental Societies, and the 
medical and hospital facilities which exist 
here have made Dallas the medical center 
of the Southwest and one of the key med- 
ical centers of the nation. 

One proof of Dallas’ leadership in this 
field is the fact that the “big three” of 
the medical world—the American Med- 
ical, Dental and Hospital Associations— 
have all held their annual conventions in 
Dallas. Only a dozen American cities can 
claim that distinction. The evidence is 
fresh in the minds of Dallasites, for the 
American Hospital Association and affli- 
ated groups concluded their convention 
here September 30. 

Baylor University College of Medicine 
in Dallas is one of the 25 highest rated 
medical schools in the country. It is the 
only medical college between New Or- 
leans and Los Angeles which is not sup- 
ported by tax funds. Naturally, Baylor 
has helped immeasurably in Dallas’ great 
forward strides as a medical center. 

Dallas has two skyscraper office build- 
ings dedicated to the use of the medical 
and dental professions, the Medical Arts 


Three photographs which il- 
lustrate the complete medical 
facilities of Dallas. Top: A 
patient under the X-ray. Bot- 
tom, left: A medical labora- 
tory; right, a pretty nurse min- 
isters to a patient in an iron 
lung. 


Building and the Oak Cliff Medical- 
Dental Building. The Medical Arts Build- 
ing was one of the first of its kind in the 
world, and today is recognized as one of 
the largest and finest buildings devoted 
exclusively to the medical and dental 
professions. There are numerous clinics 
and hospitals in Dallas. 

It is conservatively estimated that at 
least 50,000 visitors are attracted to Dal- 
las annually by the city’s medical and 
hospital facilities, and that they spend 
more than $12,000,000 in Dallas each 
year. 

Leaders in the Dallas medical and dental 
professions and Dallas hospital executives 
have won national and international 
recognition in their professional organiza- 
tions. State and regional conventions of 
the organizations are frequently held in 
Dallas, and the annual spring conference 
of the Dallas Southern Clinical Society 
is an outstanding event in the medical 
world. 

Medical facilities of Dallas are at the 
disposal of the entire Southwest, and more 
than once the city’s resources have been 
of inestimatable value to other, smaller 
communities of the region. 
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BAYLOR — Dallas Medical Centex 


ERTAIN institutions in Dallas give a pre- 

eminence because of their distinctive 
and non-competitive position in this area. An 
institution of this kind in the financial field 
is the Federal Reserve Bank. Another unique 
civic asset which Dallas holds without com- 
petition is an outstanding college of medicine. 
It is non-competitive, for each year it turns 
away twice as many applicants as are accepted, 
and the supply of medical colleges in the 
United States is distinctly limited. It is a 
valuable asset not only because of its value as 
an educational institution but because its in- 
fluence and leadership have given Dallas an 
outstanding place in the hospital world of the 
Southwest. 

It is not an accident that Dallas leads the 
other cities of Texas in the value and volume 
of its hospital interests with an annual busi- 
ness of over three million dollars. Anywhere 
that you find in the United States a town or 
city outstanding among its fellows ofr its hos- 
pitals, there is always a reason. A family of 
doctors now in their third generation of 
medical practice are the reason for the pre- 
eminence of Rochester, Minnesota. In Dallas 
the nucleus around which the high grade 
hospitals of our city developed was the Col- 
lege of Medicine. 

During the past generation a marked 
change has come in the economic and financial 
set-up of medical colleges throughout the 
United States. Forty years ago most of the 
medical colleges in the United States were 
operated for personal and private profit. A 
well located medical college, vigorously ad- 
vertised, was a money-making proposition. 
In all there were nearly 200 so-called medical 
colleges in the United States of all grades, 


qualities, varieties, descriptions and titles. In 
many of these colleges the primary motive 
was to make a profit for the private owners. 
Naturally equipment in many cases was 
totally inadequate from a scientific stand- 
point, and the courses themselves were brief 
and sketchy. Some forty years ago a boy, the 
son of a well-to-do physician, entered the high 
school in his little city as a freshman. During 
his freshman year he flunked out in algebra 
and in Latin, and he did not do very well in 
elementary science. As a result it would have 
been necessary for him to repeat his freshman 
vear in high school. Instead his father sent 
him off to medical college for three years and 
he returned a medical college graduate in 
time to see his fellow classmates of the fresh- 
man high school year receive their hieh school 
diplomas. He practiced medicine for more 
than a score of years until his death. Today 
no such incident could occur. In the first 
place, today that bov would have to complete 
successfully his high school course, and then 
at least three years of college work as a mini- 
mum, and then at least four years of medical 
college work, and in addition to that he would 
also take from one to four years of interne 
and resident work in hospitals after he gradu- 
ated from medical college. 


There is another difference: Forty vears ago 
there were nearly 200 so-called medical col- 
leges in the United States. A generation ago 
Dr. Flexner made a critical and brutally frank 
survey of the medical colleges of the United 
States. Today there are 64 Class A medical 
colleges in the United States with four year 
courses as a result of the close surveillance of 
the medical colleges by organized medicine. 


The medical profession through its three 
great standardizing organizations sees to it 
as a necessary economic policy that no med- 
ical college set-up is permitted wherein there 
is a profit to any person or group. No medical 
college is permitted to earn a profit and at 
the same time retain professional recognitien, 
for this very good reason, that if medical 
colleges were profit-makers they would spring 
up again all over the country as they were 
forty years ago, and the professional control 
of the training of physicians would pass from 
the hands of the profession. Medical colleges 
cannot exist today in America without endow- 
ment or its equivalent. In return the medical 
colleges, with their highly trained personnel 
and their laboratories equipped with instru- 
ments of research not even dreamed of in the 
old days, render valuable services to business 
and health interests in the cities and areas 
where they are located. When Chicago was 
having its epidemic of amoebic dysentery, a 
similar disaster in Dallas was averted by the 
laboratories of a medical college applied to 
local conditions. 


The endowment of Baylor University Col- 
lege of Medicine is inadequate to meet mod- 
ern day requirements. Yet the College of 
Medicine is an invaluable asset to Dallas and 
the Southwest. For this reason Dr. E. H. Cary, 
with a group of forward-looking Texas citi- 
zens, is working out plans for a Southwestern 
Medical Foundation, a foundation non-profit, 
non-sectarian, non-political. Its purpose is to 
advance medical research in the Southwest 
and the progress of medical science against 
those diseases peculiar to this section by use 
of the laboratories and facilities of Baylor 
College of Medicine. 
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Dallas is an important medical center. 
The Medical Arts Building and the Med- 
ical-Dental Building are centers providing 
ofices for the professions. The Medical 
Arts hospital is a unit of the 19-story 
building. Other hospitals are St. Paul’s, 
Baylor University, Dallas Methodist and 
Parkland, the latter a city-county institu- 
tion. There are numerous clinics. The 
Scottish Rite Hospital, Bradford Memorial 
Hospital and the Richmond Freeman 
Clinic are semi-public institutions for 
children. The American Medical Associa- 
tion and the Pan American Medical Con- 
gress have both elected Dallas physicians 
to their presidencies. 

For more than four generations the 
people of the Southwest have come to 
Dallas to play and relax. They have found 
reation highly developed and diversified, 
here the facilities for amusement and rec- 
satisfying the widest possible range in 
taste. 


A $15,000,000 permanent plant for an 
annual exposition of national interest .. . 
36 movie theatres . . . smart night clubs 
. . » gay and crowded dance floors in the 
big down-town hotels . . . a year-’round 
procession of the country’s best known 
dance orchestras . . . automobile races. . . 
boxing, wrestling, all kinds of outdoor 
sports... Texas League night baseball . . . 
colorful football clashes, the home of the 
Southwest’s razzle-dazzle brand of grid- 
iron combat . . . fourteen municipal and 
semi-public golf courses . . . five country 
clubs . . . three big lakes, almost within 
the city, where every type of aquatic 
sport is enjoyed . . . White Rock Lake 
bathing beach, municipal and private 
swimming pools . the Cotton Bowl, 
seating 46,200 football fans, and Ownby 
Oval, seating 25,000. 

Dallas has a more cosmopolitan outlook 
and a wider range in amusement tastes 


than most cities of similar size, and yet 
has maintained her enviable reputation for 
friendliness and hospitality. 

Dallas is also the center of many cul- 
tural activities . the Dallas Museum 
of Fine Arts, with a permanent loan and 
owned collection valued at more than $1,- 
500,000... a Little Theatre which won 
the Belasco Cup in national competition 
three times in succession . . . an outstand- 
ing Symphony Orchestra . . . opera sea- 
sons, Civic Music calendars, concerts and 
lectures . the Open Forum . . . the 
Civic Federation, with its classes in adult 
education the Museum of Natural 
History, filled with specimens of the 
Southwest’s wild life in native habitats... 
a horticultural museum ... the Aquarium, 
with its permanent collection of more 
than 100 species of rare fish . . . the Texas 
Museum of Natural Resources . the 
monumental State of Texas Building, 

(Continued on Page 41) 
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President American 


Above: C. T. Dean, r 
Beauty Cover Company. Top left: Ameri- 
can Beauty Cover Company Building. 
Lower left: Interior view of the plant. 


DALLAS CONCERN ORGANIZED IN 1915 NOW OUTSTANDING PRODUCER OF COLLEGE 
ANNUALS AND OTHER BOUND MEDIA NOW HAS NATIONAL PROMINENCE 


The story of the American Beauty Cover Company of Dallas, which 
this year produced its usual crop of school annuals and other types 
of covers, as well as Bank pass books, check covers, etc., is an inter- 
esting one. It shows how a successful business was built in a terri- 
tory whose otherwise fertile soil was regarded as sterile, so far as 
edition binding and loose-leaf covers were concerned. But C. T. Dean 
and associate, E. M. Thompson, have made their American Beauty 
rose bloom when others prophesied it would fade. ‘ 

Other officers are Kiel T. Sterling, Secretary; Miss Zilla Mae Frost, 
Assistant Secretary; Mrs. Pauline Speelman, Assistant Treasurer; 
Everett Whitley, Foreman, and Mrs. Adele White, Forelady. 

And the beautiful, one-story modern plant, located on Field Street 
(formerly Orange), stands today an architectural symbol of their 
confidence that the quality of their work would attract customers from 
beyond the borders of Texas and win for the Company a reputation 
which has not been limited to the Southwest. ; 

Beginning in 1915, the Company’s history goes back to the time 
when M. P. Exline started a bank pass book and check cover plant, 
a mew venture in the Southwest. In 1917 he hired, as a salesman, 
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Mr. Dean, who had worked in local banks. Later returning to lithog- 
raphy, Mr. Exline prevailed on Mr. Dean to take over the business. 
Mr. Thompson joined the Company soon after, in 1922. 


Seeing an opportunity for growth and to keep all eggs from being 
in one basket, the business added new machinery and equipment from 
time to time and expanded its products. Starting in 1922 with school 
annual covers, other types, such as loose-leaf covers, ring-book covers, 
quick-opening covers and sales portfolio covers, were added. Later, 
it was found in attempting to sell printers on covers there was a 
need for a modern edition book bindery in this section. So, in 1925, 
new bookbinding equipment was added. In 1936 Wire-O-Binding 
was added. 

The latest addition is the Swing-O-Ring cover, said to be the big- 
gest improvement ever made in loose-leaf covers. Swing-O-Ring is a 
new invention for the easy manipulation of ring binders. Every sheet 
lies flat and is quickly inserted or removed. Though costing slightly 
more than wire binding, it is more permanent, and sells for less than 
regular ring covers. 

The products are sold principally through printers, lithographers 
and stationers over the Southwest and South. 
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IT’S SO 
EASY TO STOP 
DRINKING 
IN 48 HOURS 


Samaritan Treatment 
followed by eight to ten weeks’ 
treatment, which can be taken at 
home without interference with 
normal daily activities. 

Samaritan is the one safe, sci- 
entific proven method that has re- 
stored health, happiness and suc- 
cess to thousands of families, An 
institutional treatment. 


Write for Free 20-Page 
Booklet 
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2600 Maple Ave. Phone 2-6266 
¢ DALLAS - TEXAS @ 











KENNEDY 
OVEN COMPANY 


See Our Master 
Baker Ovens 


3104 OAK LANE 4-6614 








WELCOME.. FAIR VISITORS 
Visit 
Gibson Products Co. 
at 2019 Main Street 
while in Dallas 
Wholesale Drugs, Sundries, 
Notions 
“Quality Merchandise at Lowest Prices” 











FINE LUMBER © 


FOR A GOOD BUILDING 


PRE-SHRUNK—K. D. (KILN DRIED) 
DENSE TEXTURE 








Compare Our Quality Lumber 
No Home Is Stronger Than Its Frame 





BREWINGTON 
LUMBER COMPANY 


Phone 2-9021 
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$276,000 according .o an announcement 
made by President Nathan Adams of the 
First National Bank. By this arrangement 
the Southland holdings in the Parkdale 
Residential Addition, including the 113- 
acre Parkdale golf course and 132 Park- 
dale lots were exchanged for local busi- 
ness, industrial, and residential property 
owned by the bank in locations other 
than Parkdale area. This gives the First 
National Bank 75 per cent of the area 
covered by the Parkdale Addition located 
just southeast of Dallas city limits. The 
Parkdale Addition, exclusive of the golf 
course, has 2,200 lots with paving, side- 
walks, and all utilities. It was announced 
by L. W. Hickey and Company that 
wholesale construction of more homes in 
the Parkdale Addition would get under- 
Way at once. 


Dallas Rupe and Son of this city and 
local associates have acquired the Sanger 
Hotel in Dallas reported to have a value 
of $750,000, and plans have been an- 
nounced for a reconditioning program 
costing $100,000 and including air con- 
ditioning, new carpets and furnishings, 
as well as refinishing, the work to be 
started soon. The Dallas firm of archi- 
tects, LaRoche and Dahl, have been 
awarded a contract to design and super- 
vise construction of the new $225,000 
women’s dormitory at the East Texas 
State Teachers College, Commerce, Texas. 
Mr. Jack White of San Antonio, operator 
of other Texas hotels, will assume man- 
agement of the Hilton Hotel in Dallas on 
January 1, it has been announced; and 
shortly after that date, a $150,000 re- 
modeling program will be undertaken, the 
remodeling plans to include air condition- 
ing of 150 of the 350 rooms in the hotel. 
Excavation work has begun on an apart- 
ment project in the Stevens Park area of 
Dallas which will consist of nine groups 
of buildings covering a 10-acre site, the 
approximate cost of the project to be 
$750,000. It is reported that it will con- 
sist of 24 building units containing 96 
apartments and 408 rooms. The Republic 
National Bank in Dallas has purchased a 
building fronting on Elm Street at a re- 
ported cost of $70,000. This will enable 
the bank to build an Elm Street entrance 
annex connecting with the main building 
which fronts on Main Street. Plans also 
call for air conditioning the bank quar- 
ters. 

In Fort Worth it is reported that the 
Worth Hotel is making preparations to 
carry their renovating program forward 

(Continued on Page 48) 
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known as Texas’ Westminster Abbey... 
an amphitheatre and band shell seating 
5,000 ... the Dallas Athletic Club, the 
Dallas Woman’s Club, the Woman’s 
Forum. 

Mild winters and general interest in 
sports have accustomed Dallasites to a 
year-’round outdoor life. 

Within easy motoring distance of Dal- 
las are a wealth of scenic and climatic at- 
tractions: surf bathing and deep sea fish- 
ing on the Gulf Coast; deer and wild 
turkey hunting in the hill country; the 
scenic beauties and delightful climate of 
the Ozarks and the Davis Mountains; the 
magic of East Texas streams and pine 
forests; the romance of Mexico; the ad- 
vantages of several famous health resorts; 
and excellent hunting and fishing in most 
sections of Texas. 





Transportation Center 


Dallas’ dominance as distribution cen- 
ter of the Southwest is based on transpor- 
tation facilities unequaled by any other 
city of the Southwest, according to anal- 
ysis by the Dallas Chamber of Commerce. 

If Louisville were the distribution cen- 
ter for the area embracing New York on 
the northeast, Des Moines and Kansas City 
on the west; Raleigh, Richmond, Wash- 
ington and Philadelphia on the east; Mem- 
phis on the southwest; Atlanta on the 
south, and Chicago, Detroit and Cleve- 
land on the north, its position would be 
comparable to Dallas’ in the vast South- 
west. 

In order to serve such a vast area, Dallas 
has to depend upon its transportation fa- 
cilities in the heaviest degree. The city’s 
growth can be traced through develop- 
ment of its highways, railroads and air 
lines, and development and maintenance 
of Dallas as a transportation center has 
always been one of the prime objectives 
of the Dallas Chamber of Commerce. 

Today Dallas is served by ten railroads. 
The Railway Guide lists nine in Fort 
Worth, six in Houston, five in San An- 
tonio, and eight in Oklahoma City. Of 
these major Southwestern cities, Dallas is 
the only one with a union terminal from 
which all passenger trains are operated. 

Nine federal highways and eleven state- 
designated highways radiate from Dallas. 
In the heart of the Southwest, Dallas is 
the ideal headquarters for truck lines. 

Fifty-five common carrier motor truck 
lines operate in Dallas. 

The motor bus lines are equally impor- 
tant in Dallas’ transportation picture. 
Eight bus lines operate 252 schedules in 
and out of Dallas daily, and both in the 
number of schedules and in origination of 
passengers. These eight bus lines carry ap- 

(Continued on Page 55) 
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Manufacturing Center 


Dallas prosperity rests upon no single 
industry or source of natural wealth. Its 
economic structure is so varied and its 
base so broad that Dallas has a cushion 
against depressions and a springboard in 
times of prosperity. 

The Dallas Manufacturers’ Directory 
lists 962 factories, 525 of which do an 
interstate business and 77 of which have 
national. or international distribution of 
their products. Principal groups in Dallas 
industry are: printers and publishers, 184; 
food products, 146; apparel (of every 
type, for men, women and children), 105; 
chemicals, 96; iron, steel and metal prod- 
ucts, 65; furniture and home furnishings, 
§2; machinery and equipment, 48; tex- 
tiles (other than clothing), 35; wood 
products (other than furniture), 30; 
building materials, 29; automotive, 22. 

Dallas’ phenomenal growth has come 
primarily from its advantages as a dis- 
tribution point, and that very fact has 
stimulated further development of dis- 
tribution facilities. Ten main-line railroads 
and two electric interurban lines link 
Dallas with principal cities of America. 
Eleven state and nine federal highways— 
more federal highways than serve any 
other city west of the Mississippi—give 
Dallas excellent motor freight and bus 
line systems and make it a tourist center. 

(Continued on Page 51) 
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Sao Paulo, Brazil 
Melbourne, Australia 





London, England 
Manchester, England 
Glasgow, Ecotland 


Berlin, Germany 
Hamburg, Germany 
Antwerp, Belgium 
Sydney, Australia 








MEN ... Let Us Collect 
Those Past Due Bills 
Our Commission for Col- 
lection as Low as 20 per 
cent. No charge or cost un- 
less money is collected! 


MERCANTILE 
ADJUSTMENT BUREAU 
Bonded Attorneys Ewery- 
where ... 423 Mercantile 
Building. Phone 2-7373. 














SECRETARIAL SCHOOL 
COZZENS - ROBERTSON 


A select, small school, with the finest equip- 
ment, devoted to training high-grade secretaries 
in small, semi-private classes. 

419-22 WILSON BLDG. PHONE 7-9959 
DALLAS, TEXAS 


I 


JAGGARS - CHILES - STOVALL 
Complete Typographic Service 


COMPOSITION « MATS » STEREOTYPES 
1306 Marilla Street 


7 co R@ POR AT ED 


Phone 2-4591 
DALLAS 











ADHESIVE MFG. CORP. 
GLUES ..GUMS .. PASTE 


2226 GRIFFIN 


ADHESIVES FOR EVERY PURPOSE 
Orders Shipped Everywhere 


7-2957 























Freeport, Texas 


Farm Uses of Sulphur 


1. Control of Cotton Flea Hopper. 

2. Manufacture of Fertilizer. 

3. Sulphur Dust for Vegetable Insects. 
4. Sheep and Goat Dip. 

5. Insecticide for Poultry. 


See your County Agent or write for information 


STRAUFFER CHEMICAL CO. 
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A Wing of the Castle of Foods, State Fair of Texas 


IGHTY-THREE new businesses were 
located in Dallas during September— 
four manufacturing plants, eleven whole- 
sale concerns, four oil companies, thirty- 
one retail and thirty-two miscellaneous. In 
the total were ten branches of national 
concerns that chose Dallas as a location 
for facilities to serve the Southwest. The 
total for the first three quarters of 1938 
was 727, as compared with 675 for the 
same period in 1937. Among the new con- 
cerns for September were the following: 


Manufacturers: 

City Venetian Blind and Manufactur- 
ing Company, 1910 Richardson Street. 
Venetian blind manufacturers. 

Dal-Tex Sign and Display Company, 
1615 Pacific Avenue. Signs. 

H & H Printing Company, 108 North 
Harwood Street. Commercial printers. 

Metallizing Service, 4118-A Commerce 
Street. Metal spraying. 


Wholesalers: 


Agfa Ansco Corporation, 2025 Com- 
merce Street. Photograph films. Branch to 
serve the Southwest; home office, Bing- 
hamton, N. Y. Complete stocks carried 
in Dallas. 

Burton’s Products Co., 3232 Ross Ave- 
nue. Food products—coffee, tea, spices, 
extracts, salad dressing, etc. 

Colonial Studios, Inc., 819 Santa Fe 
Building. Greeting cards. 

Croft Trailer Company, 4020 Main 
Street. Trailers. 

Dallas Peanut Company, 5347 Maple 
Avenue. Peanuts. 
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Harper & Satterfield Company, 2408 
Commerce Street. Automobile equipment. 

Homelite Corporation, 2405 South Har- 
wood Street. Portable pumps, generators 
and blowers. Home office, Port Chester, 
N. Y. 

Lone Star Stamp Company, 507 South- 
land Life Building. Stamp collections. 

Pines-Natkin Company, 1005 Insur- 
ance Building. Air conditioning and heat- 
ing equipment, representing Security Stove 
& Manufacturing Company, Kansas City, 
Mo., New York Blower Company, Chi- 
cago, Ill., and Patterson-Kelly Company, 
East Stroudsburg, Pa. 

Rexair Sales & Service of Texas, 504 
Thomas Building. Vacuum cleaners. 

H. C. Smith Oil Tool Company, 713 
Gulf States Building. Oil field equipment. 
Mid-Continent office covering Texas, 
Louisiana, Arkansas, Kansas, Oklahoma 
and New Mexico. Home office, Compton, 


DALLAS 
BUSINESS 


83 New Concerns in Septem- 
ber—727 for 9 Months of 1938 
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DALLAS ELECTROTYPE 
COMPANY 
105 N. Market = Phone 2-7751 


Manufacturers of Nickel and 
Copper Electrotypes, Wax Ruled 
Electrotypes, Embossing Dies, Tint 
Plates, and Curved Electrotypes 
for Rotary Presses. 





























Matchless Flavor 


Satisfying Goodness 


It’s made for your enjoyment. 





ABOVE ALL 


—ITS FLAVOR 
WON WORLD'S 
FIRST PRIZE 


(Ghent 1913) 





































A WE SERVE ACME MACHINE WKS. 
MILLIONS! MACHINISTS 


Brass work of all kinds. Printing 
presses, engine pumps, a specialty. 


PIG STANDS 107 South Market Street 7-2818 


Incorporated 





























Add Zest to Welcome eeee 


TEXAS STATE FAIR GOLDEN 
Every Meal JUBILEE CELEBRATION 


WITH For thirty-two years we have 
served Texas with the best of 


Dentlor Wad custom built.. 


FOOD PRODUCTS Show Cases 


Drug Fixtures 
Office Fixtures 


16 Delicious Foods School Fixtures 
RELISHES @ POTATO CHIPS Beauty Parlor Fixtures, etc. 
PICKLES @ SALAD DRESSING 
AND OTHER FINE PRODUCTS Call Us Today 
Phone 4-0244 
DENTLER MAID | | MARTEN MFG. CO 
Food Products Co. Residence Phone 4-2392 
e DALLAS ° 2200 Browder Street Dallas 

















THE PRAETORIANS 


The Oldest Life Insurance Institution Chartered 
by the State of Texas 


FORTY YEARS OF KNOWING HOW 
* 
A Policy for Every Member of the Family 
e 
EASY PAYMENT PLAN 
Budget Your Life Insurance Like 
Your Household Necessities 
w 
A Texas Institution ... National in Scope 
e 
National Headquarters 


PRAETORIAN BUILDING — DALLAS, TEXAS 


TOM L. McCULLOUGH - - - - - - - President 
JOHN N. HARRIS - - - - - - - - VDice- e-President od Field Manager 
SOHN W. PAINE - - - © = = «© = - - Secretary-Treasurer 
J.W. RANDALL - - - - - + += + + + += + + General Attorney 
DR. C.M.GRIGSBY - - - - - - - += += + = += Medical Director 
J. L. MIMS - - + = - += Actuary 
WALTER L. McNENY a Mesa of Real ‘Estate und ban Department 
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Calif. D. C. “Clint” Walker, Division 
Manager in Dallas. 


E. A. Stewart Lumber Company, 1020 
Fidelity Building. Wholesale lumber. Home 
office, Beebe, Ark. 

Taylor-Rea Corporation, 1902 North 
Haskell Avenue. Coffee, teas, spices, ex- 
tracts, soaps, cosmetics—distributors of 
products made by the Larkin Company, 
Inc., Buffalo, N. Y. Home office, Los An- 
geles, Calif. Fred J. Walker, Dallas man- 


ager. 


Petroleum: 
Border Oil & Refining Company, char- 


tered with Dallas as headquarters, by M. 
P. Witt, W. C. Witt and E. N. Williams. 


Gravimetric Survey Corporation, 1607 
Tower Petroleum Building. Geophysicists. 


Lake & Tobian Oil Company, Inc., in- 
corporated by William Tobian, M. S. Lake, 
and others. Oil producers. 


Texona Production Company, Delaware 
corporation granted Texas permit, with 
Grover Hartt, 5736 Prospect Street, agent. 
Oil production. 


Miscellaneous: 
Alliance Life Insurance Company, 1102 


Liberty Bank Building. William R. Cray- 
croft, manager. Home office, Peoria, Iil. 


J. E. Forrest & Company, 409 Dallas 
National Bank Building. Insurance. 


Franklin Life Insurance Company, 
Kirby Building. Mortgage loans. Home of - 
fice, Springfield, Ill. C. L. McDonald, 
manager. 

Home Owners Loan Corporation, Cot- 
ton Exchange Building. District offices in 
Dallas, Houston and San Antonio consoli- 
dated in Dallas to form a new state office. 


Frank L. Lee & Company, 402 Great 
National Life Building. Accountants. 


Skreen Chek, Inc., 302 South Harwood 
Street. Advertising. 


Talent Guide, 405 Liggett Building. En- 
tertainers. 


Union Insurance Agency, 817 Prae- 
torian Building; Langford Byrd, manager. 
Insurance. 


Expansion: 

Emsco Derrick & Equipment Company, 
7626 Maple Avenue. One-story warehouse 
addition, 40 by 200, under construction. 


Pure Food Products, Inc., now located 
at 2209 Summer Street, is building a new 
factory at 3205 Oak Grove Avenue. 


Hiram Walker, Inc., has created a new 
Southwescerr division of seven states, with 
J. A. Brown, formerly Texas manager, the 
new division manager. Headquarters of the 
new division will be in Dallas. 
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Mid-Continent Oil Men 
PLAN BIG CONVENTION 


IL men from every section of Texas 
are planning now to attend the an- 
nual convention of the Texas Mid-Conti- 
nent Oil and Gas Association, to be held 
in San Antonio Thursday and Friday, 
October 27 and 28, according to reports 
received from convention committees in 
various parts of the state. The associa- 
tion has headquatrers in Dallas. 
This year’s business and entertainment 
program for the oil men of Texas is ex- 





CHARLES P. McGAHA 
.. Speaks to Every Texan 


pected to surpass all previous annual 
events and the nature of the convention’s 
business sessions is of such importance that 
few oil men in the state will permit any- 
thing to interfere with plans to attend 
their annual reunion, officials believe. 
Business sessions this year will include 
nationally-known speakers with messages 
of unusual importance and interest to 
every oil man in the state. The associa- 
tion’s president, Charles P. McGaha of 
Wichita Falls, is scheduled to speak of 
matters that will not only be of vital 
interest to oil men but of immediate and 
future concern to every Texan. Commit- 
tee reports, bringing together a cross- 
section of state-wide and national oil 
problems, will include state, local and 
federal taxation, theft-prevention work, 
social security, simplification of and elimi- 
nation of overlapping reports of state 
agencies. Tax matters will be discussed in 
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detail at a special group session during the 
convention. 

Entertainment in San Antonio is being 
handled by a special “Wildcat” commit- 
tee headed by A. I. Buchanan, the associa- 
tion’s vice president for Southwest Texas. 

Traditional for years of Mid-Continent 
Association conventions is the annual pres- 
entation of distinguished service awards 
to men who have performed outstanding 
service in the Texas oil industry, and this 
year two prominent leaders of this great 
state industry will be the recipients of 
that high honor. 

Officers of the Texas Mid-Continent 
Oil and Gas Association are Charles P. 
McGaha, president; George C. Gibbons, 
executive vice president; Eugene Mc- 
Elvaney, treasurer; vice presidents, H. R. 
Cullen, Gulf Coast; Bryan W. Payne, 
East Texas; H. R. Stroube, East Central 
Texas; P. F. Gwynn, North Texas; E. J. 
Dunigan, Jr., Panhandle; Harry Adams, 
West Texas; J. C. Hunter, West Central 
Texas; Al Buchanan, Southwest Texas. 

The Dallas committee includes the fol- 
lowing: John B. Cowden, chairman; 
Harry W. Bass, E. H. Blum, B. C. Clardy, 
R. A. Crawford, E. H. Eddleman, W. H. 
Francis, Jake L. Hamon, C. A. Lester, Jim 
Loftin, Jr., Captain J. F. Lucey, W. P. 
Luse, Eugene McElvaney, R. S. McFar- 
land, John G. Pew, E. L. Smith, C. A. 
Young, Ben Ball, O. G. Bell, P. R. Bonds, 
F. I. Brinegar, Paul L. Brooks, T. B. 
Cochran, C. A. Everts, Burt Fields, J. 
Alvin Gardner, N. G. Guiberson, S. A. 
Guiberson, Jr., George A. Hays, Jr., Al- 
fred Hurlburt, Dr. J. C. Karcher, Carl B. 
King, W. D. McBee, Harry J. Morlang, 
H. S. Moss, C. W. Murchison, Haynes B. 
Ownby, W. L. Pickens, Ben F. Read, W. 
L. Todd, P. N. Wiggins, Jr., E. L. Wilson. 





Marten Manufacturing Co. In 


Dallas Since 1906 

The Marten Manufacturing Co., 2200 
Browder Street, was established Novem- 
ber 29, 1906, by the late Frank Marten, 
Sr. The firm manufactures show cases, 
drug store, office, confectionery, restau- 
rant, school and beauty parlor fixtures. 

Since the death of Frank Marten, Sr., 
the business has been conducted by 
George Marten and Frank Marten, Jr. Mr. 
Marten, St., had established the Marten 
Show Case Co. in 1880. Its name was 
later changed to the Dallas Show Case 
Co., and still later Mr. Marten withdrew 
to establish the present firm, the Marten 
Manufacturing Co. 
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State Fair Visitors 
W elcome to 


F. & W. GRAND SILVER 
STORES 


1623 MAIN STREET DALLAS 

















THE 
CLIFF'TON 
HOTEL 


AND APARTMENTS — 


LLOYD VICK, Manager 


Ceiling Fans in Every Room 





60 ROOMS—30 APARTMENTS 





Absolutely Fireproof 
SPECIAL WEEKLY RATES 
Telephone 6-8151 


Dallas, Texas 











H. R. PETERS 
President 
THE 


NO MATTER 


What your ENGRAVING 
problems may be—my exten- 
sive experience as a practical 
Photo-Engraver is at your 
service. 

IT PAYS YOU 


CALL ME— 2-2374 





senenenenenernenmnenmneneanans 
tite rare 


























Salute 


ITHIN THE MEMORY of living men, Dallas has 

\X) grown from a cluster of log cabins into a city of 
350,000 people, the metropolis of the Southwest. 

Even younger men can remember the birth of the State 
Fair of Texas. A few crude exhibit buildings in a corn field 
were the birthplace for what is today America’s largest 
annual exposition. 

Down through the years, Dallas and the State Fair of 
Texas have grown together. Texas and the sister states 
which comprise the Southwest have become an agricultural 
and industrial empire. Today the future holds greater prom- 
ise for Dallas, for Texas and for the entire Southwest, 
than ever before. And today the State Fair of Texas has a 
more important role in the progress of the Southwest than 
ever before. 

The State Fair of Texas has long been the show window 
of the Southwest. Here the people of the Southwest and 
of the nation gathered to learn of the unbounded resources, 
the spirit of progress, the agricultural and industrial 
achievements which make this America’s empire region. 
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For two weeks each year, the State Fair has been the South- 
west on exhibition. 

Dallas is my adopted home. Those of us who are not 
natives are perhaps better able to appreciate what the State 
Fair means to Dallas, to Texas and to the entire Southwest. 
We know that this is one of our greatest institutions, an 
invaluable asset to Dallas and to the Southwest. 

It is a real privilege, on the eve of the Golden Jubilee 
Celebration of the State Fair of Texas, to join in welcom- 
ing the return of this great institution, to pay tribute to 
the men who built it, and to express my confidence in its 
great future. 

The Golden Jubilee State Fair of Texas, October 8 to 23, 
ushers in a new era of greatness for the State Fair and for 
the Southwestern empire which it serves. 


C.M. (Dad) Joiner 
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Pig Stands Company, Inc., 
Opens New Stand 


The Ping Stands Company, Inc., will 
have ready for service to the public 
shortly a completely rebuilt Pig Stand on 
the former site of Stand No. 5, Maple 
and Welborn Avenues, in the midst of 
the numerous hospitals and clinics in that 
neighborhood, and will have an extensive 
menu. This stand will be air-conditioned 
and will be fully equipped with all the 
newest, modern devices for restaurant 
service. 

The success of the Pig Stands is one 
of the remarkable stories in the annals 
of American business. Starting seventeen 
years ago with a small sum of money and 
an idea, the Pig Stands Company, Inc., 
has developed into a national institution. 

Today the Pig Stands are modernly 
equipped and are operated under the 
strictest supervision. Every day, every 
stand is visited by an inspector whose duty 
it is to make an accurate report of the 
exact condition of each stand. 





Daltex Sign Co. Opens Offices 


The Daltex Sign Company, headed by 
George B. Polando, recently opened its of - 
fices and shop at 1615 Pacific Avenue, to 
specialize in commercial, industrial, pro- 
motional and educational displays. 

Mr. Polando was formerly superintend- 
ent of Donnally and Co., advertising firm 
of Boston, and has had twenty years’ de- 
signing and engineering experience on 
every type of display. 

“T selected Dallas for my business after 
a great deal of travel and a thorough in- 
vestigation of business possibilities,” Mr. 


Polando said. 


Gilmer’s Yamboree 
October 27-29 


Gilmer will stage the fourth annual 
East Texas Yamboree October 27-29, pre- 
paring to entertain 40,000 to 50,000 visi- 
tors during the three-day period. 

The forty-odd yam-producing counties 
of Texas will participate in the Yamboree. 
A yam show, the Yamboree parade, a yam 
pie show, a fiddlers’ contest, two football 
games, dances, an all-service-clubs lunch- 
eon, a mass marching spectacle by schools 
and bands of East Texas, and the corona- 
tion of Queen Yam IV will be features 
of the celebration. 

Ed Gooch, manager of the Chamber of 
Commerce in Gilmer, has predicted that 
the nation-wide publicity and interest 
created by previous Yamborees will bring 
a record-breaking attendance to this 
year’s show. 
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35 YEARS OLD THIS MONTH 


with 
CONTINUED SUBSTANTIAL PROGRESS 
"pa Premium Policyholders’ 
(Previous Y ear) Reserve xrplus 
January 1, 1935 $2,037,177 $1,873,028 $4,227,994 
January 1, 1936 2,067,624 2,046,324 4,583,796 
January 1, 1937 2,043,906 2,121,180 4,742,889 
January 1, 1938 2,250,162 2,349,153 4,986,748 


REPUBLIC INSURANCE COMPANY 


FIRE 


DALLAS, TEXAS 


ALLIED LINES 
































Above: Home of the Nolan 
Browne Company 


Manufacturers of 


Concrete Tile 
Brick 

Joists 

Drain Tile 


Masonry Paint 


The concrete products manufac- 
tured by this concern are used in 
the construction of residential and 
commercial building. Seven men 
are employed the year ‘round at 
this plant. All concrete work is ma- 
chinery handled with a capacity of 
2,300 large units per day. Visitors 
are welcome to inspect this plant 


at all times. 


NOLAN BROWNE 
COMPANY 


1000 Eagle Ford Road 
PHONE 7-6622 


W here Dallas Dines 


The Air-Conditioned 


Golden 
PD Fiianil 
Kis taurant 













FRENCH CUISINE 


Home of the Big Baked 
Potato and Planked 
Steak 


LUNCH AND DINNER 
1417 COMMERCE 


Near Baker 
and Adolphus 





PAUL BATHIAS 


Owner 


and Manager 
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HORSEMANSHIP 
GAITED HORSES 


Come Out and Ride 





Arthur J. Mueller is proprietor of 
Hilltop Stables, which rents gaited 
saddle horses by the hour; breeds, 
boards and trains, buys and sells fine 
saddle horses. A capable riding instruc- 
tor is in charge at all times. 


HILLTOP STABLES 


On Top of the Hill North of Vickery 
ARTHUR J. MUELLER, Proprietor 














Southwest Business 
In Review 


(Continued from Page 41) 


by redecorating and recarpeting 175 
rooms. The County Auditor’s Office in 
Tarrant County has announced that con- 
tracts for the largest amount of road con- 
struction equipment which will have been 
purchased by the county in twenty years 
will be awarded during September to 
carry out the $1,363,000 WPA bridge re- 
placement program. Preparations are be- 
ing made to advertise for bids to be taken 
on September 26 for 2,000,000 pounds 
of re-enforcement steel to be used in the 
1,039 lateral road bridges to be placed 
throughout Tarrant County, according to 
County Engineer Cook. 


Money Order Cashier C. T. Rattan of 
the Dallas Post Office stated that money 
order volume handled through September 
10 by the Dallas Post Office was better 
than 8 per cent ahead of any similar 
period on record except in 1936 when the 
volume was high due to the soldiers’ 
bonus. The volume through September 
10 amounted to $939,129 and was almost 
equal to the volume for the same period 
for the four cities of Houston, Austin, 








BRIDES 


...or those of any 
other season will 
like our wedding 
photographs made 
in home or studio. 


2007 BRYAN 
Phone 7-3043 
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Fort Worth, and San Antonio, the total 
for these cities being $948,856. 

Postal receipts in Texas during August, 
based on reports from nearly forty Texas 
cities increased moderately over the pre- 
ceding month (3.8 per cent) and sub- 
stantially over the corresponding period of 
last year (8.1 per cent), the Texas Bureau 
of Business Research has announced. 

New automobile registrations, based on 
reports from 16 representative Texas 
counties showed a decline in sales of 12.2 
per cent from July and a drop of 46.9 per 
cent from August, 1937, according to the 
Texas Bureau of Business Research. For 
Dallas County new automobile licenses 
sold for the calendar week ending Sep- 
tember 17 totaled 169, a gain of 10 li- 
censes over the previous week and only 
17 less than were sold during the corres- 
ponding week of last year. 

Reports from 16 representative power 
companies to the Bureau of Business Re- 
search show that consumption of electric 
power in Texas during August was 
slightly above July but a little below Aug- 
ust of last year. The decline in the total 
from a year ago was caused by the sharp 
drop in industrial consumption. There 
was, however, a substantial increase in 
commercial and residential consumption. 
Total consumption during August was 
1.6 per cent above July and 1.4 per cent 
below August of last year. Commercial 
consumption gained 7.1 per cent over 
July and 13.7 per cent over August of 
last year. Residential consumption was 
up 4.6 per cent over July and 10.2 per 
cent over August of last year. Industrial 
consumption decreased 2.6 per cent from 
July and 12.3 per cent from August of 
last year. 

The facts brought out above are to a 
considerable extent encouraging, and as 
more data become available for the cur- 
rent month, we shall be in a better posi- 
tion to judge the actual trend of business 
activity as a whole in this section. 











Home of the 
G & G Florist, 3901 Colonial Avenue 
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State ‘Fair Arranges 
BIGGEST FARM SHOW 


HE largest display of agricultural 

products in all the fifty years his- 
tory of the State Fair of Texas is as- 
sured for the Golden Jubilee celebration, 
October 8 to 23. 

Sixty-seven counties have signed for 
space and have their exhibits placed. 
They range from the far Panhandle to 
the semi-tropical Rio Grande, and from 
the irrigated district surrounding El Paso 
to the trucking regions on the Louisiana 
border. 

In addition to these county unit dis- 
plays there will be exhibits by all the Fed- 
eral agencies interested in the develop- 
ment of agriculture, those of the Future 
Farmers, and those of individual farmers. 

A new departure this year is that pre- 
miums will not be awarded in competition 
between county exhibits. All exhibits 
passing the standard of a “sifting” com- 
mittee on merit will be awarded $125 in 
cash. This was done by the Fair man- 
agement to assist the various counties in 
the financing of the preparation and trans- 
portation of their exhibits to Dallas. 

Also in the agricultural building will 
be a comprehensive exhibit of the last 
word in improved farm machinery, in 
which will participate some of the out- 
standing manufacturers and jobbers of the 
nation. 

In the livestock division all the stand- 
ard breeds of Southwestern live stock will 
be on display including some prize-win- 
ning herds from other fairs, and from 
other sections of the country. In this di- 
vision, special attention will be given the 
promotion of the Feeder-Breeder move- 
ment in the Southwest, which is being 
recognized as the means to one of the 
important future money crops of the sec- 
tion. 


In addition to cattle, the livestock 
building will house complete showings of 
sheep, hogs, horses and mules. 


The poultry section will be housed in 
a building directly adjoining the livestock 
building, and all breeds of poultry will be 
on display. 

The State Fair always has paramounted 
the livestock and poultry displays, in 
connection with agriculture and the shows 
this year will be no disappointment. 
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CASTLE OF FOODS 


(Continued from Page 11) 





vising the construction of booths and the 
installation of exhibits. The slogan for the 
building is ‘Everything ready by Octo- 
ber 3.” 

Members of the management group of 
the Food Industries Committee who have 
charge of the presentation of the Castle 
of Foods in detail and who reside in Dal- 
las are: Granville W. Moore, chairman of 
the Food Industries Committee; Rex V. 
Lentz, managing director of the Castle 
of Foods; Eugene Alexander, P. M. 
Brinker, W. M. Clark, J. A. Flemister, 
Jake Golman, George Rozelle, Al J. 
Staples, King Taylor, and Earle Wyatt. 


Kelley’s Opens Big Dallas 
Cafe 





ALEX P. KELLY 


Alex P. Kelly is chief supervisor of 
Kelly’s, new Dallas restaurant, 1501-3 
Commerce Street. He has operated Kel- 
ly’s Grill in Houston the last twelve 
years. J. G. Cafcallas of Houston is also 
associated in the management of Kelly’s 


in Dallas. 

The Dallas location for Kelly’s was 
completely remodeled at a cost of $25,- 
000. The cafe accommodates 200 guests, 
and 52 employees are required to serve 
the patrons, with a capacity of 900 guests 
in a single day. 

Mr. Kelly was also the originator of 
the Peacock Dining Room in Houston. 
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Futty-Pain INVESTMENT 
CERTIFICATES IssUED 
$100 to $5,000 


I d by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 





CURRENT DIVIDENDS 4% 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET 

















In Dallas 
JAS. K. 
WILSON 


for 


Hart, Schaffner & Marx 
Clothes 





Stetson and Borsalino 
Hats 


Arrow and Manhattan 
Shirts 





Interwoven Socks 





Florsheim Shoes 





VISIT . . this friendly store 


for men in Dallas 


K Wile 
Py Home of HART SCHAFFNER 6& MARX CLOTHES 


oeeeveeve 
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MONEY 


WHEN YOU NEED IT 
e 
GULF 
Financial Service 


e 
G. O. DEISHER 
16001. Main 7-6558 














You Can’t Live on the 
Memory of Your Past 
Successes! 


“Yesterday’s laurels are dry and dead, 
tomorrows’ triumphs are still ahead. 
Today is the day for action!” 
Numerous agents in this organiza- 
tion are writing an average of one ap- 
plication daily. Contributing factors 
are: Effective Policy Equipment, Usable 
Sales Plans, Career Agency Contracts, 
with the Fastest Growing Life Insur- 
ance Company in Texas. 
_ Seeing is Believing .. We invite your 
inquiries. 


O. R. McATEE, Director of Agencies 


REPUBLIC NATIONAL 
LIFE INSURANCE CO. 


“Registered Policy Protection’ 
| Theo. P. Beasley, President and Gen. Mar. 
Home Office: DALLAS, TEXAS 




















Interior Par-Tex Hosiery Plant 


Par-Tex Hosiery for Men 
..- Made in Dallas for 
Southwest Trade. 


Hosiery on a Par with 
the Best 


Par-Tex Hosiery Mills 
E. E. PARTAIN, President 
2814 Elm Street Phone 7-2625 
DALLAS 











50 


EXAS newspaper publishers and 

capitalists have shown an active in- 
terest the last two years in the possibili- 
ties of producing newsprint from South- 
ern pine. With the active cooperation of 
newspaper publishers, plans and organiza- 
tion have been completed for the first 
newsprint mill, utilizing pine, to be estab- 
lished at Lufkin, Texas. 

In view of this new industrial develop- 
ment, and of the far-reaching effect it 
may have upon Texas’ future growth, the 
following article, entitled “Southern 
Pine,” published in the July issue of 
Canadian Business, official publication of 
the Montreal Chamber of Commerce, is 
of special interest: 

“For years the ghost of Southern pine 
has disturbed the sleep of many a news- 
print executive. And the same apparition 


skilled, wages may increase. This has al- 
ready happened in the textile industry, 
but for the time being at least, Southern 
mills will have an advantage over their 
Northern competitors. 

“Wood in the South is regarded as a 
‘crop.’ Adequate reforestation measures 
are taken, not only after but during log- 
ging operations. In Canada, on the other 
hand, conservation and reforestation are 
sadly lacking. In this country it is the 
custom to strip the land of all available 
timber, crushing down the younger 
growth and leaving brush piles which are 
a fire hazard and a menace to one of our 
greatest industries. In consequence, natural 
growth has not kept our supply of wood 
up-to-date, and destruction from disease 
and fire has taken its toll. During the 
past ten years, for example, the forest 


Canada Qdmits Threat 
OF SOUTHERN PINE 


has frightened many an investor. It con- 
tinues to stalk. At last, however, a de- 
tailed study has been made of its habits. 

“The survey is not publishers’ propa- 
ganda, but an unbiased approach to a 
disturbing problem. Prepared and issued 
under the auspices of the Ontario Re- 
search Foundation, the report deals can- 
didly with the competition of Southern 
pine with Canadian newsprint and 
bleached sulphite. 

“Experimentation has proved the suit- 
ability of Southern pine for the produc- 
tion of groundwood and sulphite pulp. 
The pulp is not too yellow for the pro- 
duction of newsprint and sulphite papers, 
and the wood is not too resinous. In addi- 
tion, it has been demonstrated that South- 
ern pine fibres are entirely suited to rayon 
manufacture. 

“*There are numerous advantages,’ 
states the survey, ‘to paper makers operat- 
ing in the South.’ In the North, mills 
like to have a year’s supply of wood on 
hand. The interest on money tied up in a 
wood pile is a heavy operating cost. In 
the South, kraft mills customarily work 
with only four to ten days’ supply of 
wood. The trees are easily accessible, men 
can work in the woods all year, and there 
are no difficult mountains over which the 
wood must be hauled. 

“The Southern producer has a sub- 
stantial advantage in wood costs. Labor 
is plentiful, and wages are lower in the 
South partly because of lower living costs, 
and partly because of the workman’s 
eagerness for steady employment. In time, 
as the Southern worker becomes more 


fire loss in Canada has exceeded 48 mil- 
lion dollars. 

“At the present time the South has a 
distinct advantage in wood costs. Re- 
forestation should enable such costs to re- 
main comparatively constant. But in 
Canada cutting operations are being ex- 
tended continually to more and more dis- 
tant regions with corresponding increases 
in the expenses of getting out the logs 
and in transporting them down to the 
mill. 

“It is not the intention of the Ontario 
Research Foundation to push Canada com- 
pletely out of the picture as far as pulp 
and paper are concerned. Nevertheless, it 
is time for a warning. In this country we 
have exceptional advantages. Our timber 
reserves are tremendous, water transporta- 
tion and power facilities are outstanding. 
Yet these must be maintained. That is the 
task immediately at hand. 

“There has been a tremendous increase 
in the consumption of cellulose pulp 
throughout the world during the last few 
years and certain observers feel that the 
Scandinavian countries have already 
reached their maximum output of cord- 
wood. And if present consumption trends 
continued, new and greater uses will be 
ready to consume all the newsprint and 
pulp that the Southern States can pro- 
duce. The Foundation feels that it is prob- 
ably safe to predict, therefore, that the 
Southern pine, newsprint and rayon de- 
velopment may cause Canadian producers 
uncertainty and inconvenience for a 
period, but in the long run may do them 
no harm. Furthermore, the present capi- 
talization of most Canadian paper com- 
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panies is comparatively favorable from an the many tons of by-products now dis- airport five miles from the central busi- 
operating point of view. carded by this industry; or that of pre- ness district, holds a high government 
paring purer and better pulps for con- rating. Dallas originates more air mail, 
version and other synthetic materials. The air express and air passenger business than 
solution of some of these fundamental any other three cities of the Southwest. 
problems would place the Canadian pulp Another municipal airport, Hensley Field, 
industry in a much stronger position to is under lease to the War Department. 
compete with such new developments as At the cross roads of military airlanes, it 


“Notwithstanding these rather opti- 
mistic observations, the Ontario Research 
Foundation believes that Canada can no 
longer afford to jeopardize one of her 
greatest industries, and her position as one 
of the world’s leading pulp producers. In 


addition to an adequate conservation pro- Southern pine.” services more visiting army craft than any 
gram, the Foundation stresses the need for eens other field in the country. 
fundamental research towards the further MANUFACTURING CENTER More than 3,000 foreign corporations 
(Continued from Page 42) , 
have Dallas branch offices to serve’ the 


development and stabilization of the pulp is the principal distribution point for 
and paper industry. One of the many traffic on the new Pan American High- 
lines of approach might be that of de- way to Mexico City. 

veloping a wood species better suited for Three airlines place Dallas within fact that Dallas postal receipts regularly 
pulping and rapid reforestation than exist- twelve hours of almost every major city exceed the combined totals of any other 
ing varieties; or that of finding uses for in the country. Love Field, municipal two Texas cities. 


» | AWNINGS 
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3 7 An entirely new type of 
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Southwest. A good index to Dallas’ 
dominance as a distribution center is the 




















permanent ventilated 
awning constructed from 
California redwood is 
— being made in Dallas in 
' @ modern factory. 


." Hawley Awnings are 
gracefully designed to 
render casement win- 
dows a thing of beauty. 
No Flap—No Rags—No 
Rattle— Permanent. 














Atlas KEYSTONE Culvert 


..- Other Metal Goods.. 
Corrugated Tanks—Dr. Pepper Coolers 








Tailor-made for All 
Windows and Openings 





MANUFACTURERS OF NEON SIGNS 
oa LAS METAL WORKS 4s OUTDOOR ELECTRIC ADV., Inc.. THE HAWLEY COMPANY 
229 CEDAR SPRINGS 7-8575 DALLAS 163 Avery Street » Telephone 2-2749 

















TWENTY-FIVE YEARS 


| Continuous, dependable serv- 
ice ts an achievement any 
manufacturer would be proud 
of—and that is the record of 
AC-KA-ME. 


ACME SCREEN CO., Inc. 


AC-KA-ME Products in the 
Southwest since 1912. Waxed Paper, Folding Paper Boxes, Dallas Museum of Natural History 
Setup Paper Boxes 
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Cream, Shell and Gray Texas Limestone 
P. O. Box 1737, 915 S. Peak St. 


Telephone 3-2177 P OLLOCK PAPER & BOX CO. TEXAS CUT STONE Co. 


I DALLAS, TEXAS 2236 SOUTH LAMAR PHONE 4-4161 DALLAS 5219 MAPLE AVE. PHONE 5-1773 DALLAS 




































































CORRUGATED AND SOLID FIBRE BOXES Manufacturers of MARCY LEE STYLE FROCKS 


Saltine Soda Cracker, Candy and Bakery Products 


4 for GAYLORD CONTAINER for Ladies and Misses 
H CORPORATION 
| poe? pte Marcy Lee Manufacturing Co. Brown Cracker & Candy Co. 


Texas Corrugated Box Co, Inc. 603 MUNGER PHONE 7-8222 DALLAS 
Factory St. - Phone 5-410S - Dallas 2212 South Lamar Street DALLAS Phone 4-510] 
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MORRIS A. BERNS 


























ADVERTISING AND DISPLAY 





14204, WOOD STREET 





TELEPHONE 22-4637 
Advertising Displays Complete Store Layouts Convention Booth Service 
Advertising Mirrors Price Tickets Wood-Glass-Metal Signs 
Display Mirrors Decorative Flowers Cut-Out Letters 
Display Mouldings Frostee Sno Auto Plates 
Show Cards Process Displays Nail Aprons 
Display Materials Decalcomanias Tire Covers 
Window Backgrounds Cello-glass Signs Potato Chip Display Racks 





* 
e ESTIMATES AND DESIGNING AT YOUR SERVICE . . . NO OBLIGATION © 














No Need to Worry About 
Your Title 


For Title Service Consult Us 


State-wide Title Insurance Service . . Complete Local 
Abstract Service 


LAWYERS TITLE OF TEXAS, INC. 
ERVIN J. BRANDT 
Vice-President and General Manager 


1107 Main Street Phone 7-9858 & 





Representing a 
Lawyers Title Insurance Corporation of Richmond, Va. 















FAIR VISITORS 
WELCOME 


KELLY’S 


Kelley's has been known 
throughout the South for 
its fine steaks, seafoods 
and salads. Good foods— 
the best of foodstuffs from 
the country’s leading 
purveyors, prepared 
under Alex Kelley’s 
masterful supervision. 
A Extra fine cuts of Kelley's 
} Kansas City Meats will 
bring to Kelley’s folks 
from all walks of life. No 







Special 


Dinner matter what food desire 
Parties you may have, you will 
find it at Kelley’s, at 

Arranged popular prices. 


~*~ 


“FAMOUS THROUGHOUT THE SOUTH” 


DALLAS, The Nation's Bright Spot 


is why Kelly’s recently opened in Dallas—‘The Bright Spot to 
Dine.” Seating capacity for two hundred guests. Food like you 


» KELLY’S wu 


1501-3 
Commerce 
Street 
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Republic National Life 
Insurance Co. Expands 

The Republic National Life Insurance 
Company of Dallas has taken over the 
business and assets of the Western Amer- 
ican Life Insurance Company of Albu- 
querque, New Mexico, under a contract 
which has been properly approved and 
filed, according to an announcement by 
Theo. P. Beasley, president of the Repub- 
lic National Life. 

The transaction adds about $4,000,000 
additional business to that of the Republic 
National, bringing total insurance in force 
to in excess of $25,000,000, adds $240,- 
000 more to assets. And, through an ex- 
change of capital stock of the Republic 
National for Western American assets 
and business, the paid in capital of Re- 
public National was increased by the issu- 
ance of 4,440 shares, making the total 
outstanding capital of the Republic Na- 
tional $206,740.70. The transaction also 
adds $70,000 to the surplus of the Re- 
public National, bringing that item to 
$200,000. 

This is another appreciable step in the 
program outlined by President Beasley 
since the purchase by himself and associ- 
ates, of the Republic Life of Dallas in 
March, 1937. At that time he announced 
a goal of $50,000,000 by 1940. The Re- 
public in 1937 had $11,000,000 insurance 
in force, a little over $900,000 in assets 
and capital of $125,000, whereas the pres- 
ent total of $25,000,000.00 in force rep- 
resents more than double the 1937 total, 
present assets of $3,400,000.00 amount to 
approximately four times as much, while 
the combined capital and surplus today 
totals far more than it was then. 

Mr. Beasley stated that other plans 
which are well under way definitely as- 
sure their goal of $50,000,000 by 1940. 





Westinghouse Names 
Dallas Contractor 


The Pines-Natkin Company, 209 
Browder Street, has been appointed engi- 
neering contractor for Westinghouse air 
conditioning products in Northeastern 
Texas, according to announcement by E. 
P. Renouf, Southwestern district air con- 
ditioning supervisor for the Westinghouse 
Electric and Manufacturing Company. 

Sidney Pines has been associated with 
Natkin & Company, Westinghouse engi- 
neering contractor in the Middle West, 
for twenty-two years. He has a back- 
ground of engineering and installation ex- 
perience dating back to the early stages 
of the air conditioning industry. 

“The Pines-Natkin Company will be 
equipped to handle all air conditioning 
problems in a most satisfactory manner,” 
Mr. Renouf said. ““The company will co- 
operate with consulting engineers and 
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architects in the territory, and its chief 
aim will be to see that every installation 
awarded it will be correct and efficient 
from an engineering, contracting and 
operating standpoint. 

“The Westinghouse Electric and Manu- 
facturing Company guarantees its equip- 
ment to the Pines-Natkin Company 
against defective material and workman- 
ship for a period of one year, which 
guarantee extends through Pines-Natkin 
Company to the customer.” 





Tomorrow's Farmers Coming 
to Fair 


The farmers of tomorrow, both men 
and women, will have a prominent part 
in the Golden Jubilee celebration of the 
State Fair of Texas, October 8 to 23. 

On opening day, the Future Farmers 
of America will have a conspicuous place 
on the program. Their 110-piece band, 
gathered from all sections of the state, 
will be the official band at the dedication 
of the monument to the founders of the 
State Fair, and in the tribute to be paid 
the press of the state. 

The junior Farmers will have a com- 
plete program, centering in the farm area 
of the State Fair, the agricultural, live- 
stock and poultry buildings. 

Later special days have also been desig- 
nated for the 4-H Club boys and girls. 
Their dates will be separate. All will have 
exhibits in the agricultural building. 

The State Fair has equivped a dormi- 
tory on the second floor of the Adminis- 
tration building for the housing of these 
groups. Matrons, guards and nurses will 
be in attendance at all times and every 
precaution has been taken for their safety. 

The feeder-breeder movement in Texas 
expected to attract the special attention of 
these groups. The movement is being 
snecially stressed as a new money crop 
for Texas made necessary because of farm 
production restrictions imposed by the 
Federal government. 





Fair Will Stage Fairy Tale 
Parade 


The children’s parade of various fairy 
tale floats decorated and built to represent 
such stories dear to children as Old King 
Cole, Little Miss Muffet, Simple Simon, 
Snow White and the Seven Dwarfs, prom- 
ises to be a new and very entertaining 
feature on Children’s Day at the State 
Fair. 

Some ten to tewelve floats on which will 
be sitting the various story book charac- 
ters will be escorted by musical organiza- 
tions through the streets of the fair 
grounds. Thousands of children will be 
present at this time which will make this 
a gala event. 
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SUPERIOR | 
RUG & CARPET CLEANING CO. | 


3215-17 OAK GROVE 
‘Expert Repairing on Orientals” 





Oriental and Domestic Rug Cleaning 
DIAL DYEING » REPAIRING » LAYING 
Ss : 7 1 3 4 INSURED STORAGE » MOTH PROOFED 


Visitors Always Welcome e 
All Rugs Are Covered by Insurance From the 


Time We Pick Them Up ‘Til They Are Returned 












































Creaters, Designers, Letterers MODERNE= —a 
sd = I is G ~ sees eee 
SHOW CARDS a OG AL 
BANNERS INSTITUTIONAL 
cGT-oUT Ss 
WOOD LETTERS Telephone 7-0453 
METAL LETTERS 
ENAMEL LETTERS 
STORE FRONTS 
THEATRE SIGNS 
CONVENTIONS 
SHOWS e EXHIBITS 
TRUCK SIGNS s 
NEON SIGNS 
AE ERAT : 
BULLETINS 1615 PACIFIC e _—ODALLAS, TFXAS 














The new Tire Invention for Safety .. 
Economy .. Thrift 


Don’t throw 90 per cent of what you paid 
for away .. Save it with a Hawkinson Tread. 


Passenger, Bus and Truck Tires 
COME IN—WE’LL PROVE IT! 


MESSMORE & MARTIN, INC. 


2421 Main Street Dallas, Texas 





Before 











, LAS, TEXAS 
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FROM FACTORY TO CONSUMER 


.. $3 























WANTED! 
Five Hundred Old Tires 


I don’t know what in the world I’d do 
with that many. old tires, but I know 
what you can do with yours — you can 
trade them in to me for a liberal allow- 
ance on new Firestone Tires. If you want 
to trade come in and... 


“C’’ JOHNNIE DANIELS 








PR a 


DALLAS TRANSFER 
and Terminal Warehouse Co. 
(Established 1875) 
2nd Unit Santa Fe Building 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 


H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 


im HAWKINS 
ee ee — Lines TIRE & BATTERY CO. 


Phone 2-7111 Jackson and Market Streets 
Telephone 2-1417 


























LUKE B. GARVIN MARY ETHEL WELBORN 


LUKE B. GARVIN & CO. 
CERTIFIED PUBLIC ACCOUNTANTS 
AUDITS—SYSTEMS—TAX SERVICE 
Specializing in Accounting for 
OIL PRODUCERS AND OPERATORS 
1610-14 Allen Building Telephone 7-2845 

















THERE’S GOLD 
In them thar WINDOWS 
Ready to be HARVESTED 


A Visit to Our Show-Rooms Will Convince You 
That Standard-Bilt 


DISPLAY FIXTURES 
CHROMIUM FURNITURE 
MANNEQUINS 


Will change the GOLD in your WINDOWS into GOLD 
in your CASH-DRAW ERS 








STANDARD FIXTURE, INC. 


SALES-ROOM FACTORY 
1006 Commerce DALLAS 913-17 Powhattan 








OcTOBER, 





Fair Will Crown “Queen of 
Queens” 


The coronation of a “Queen of Queens” 
will be a feature of the State Fair of 
Texas on the night of October 15 in 
front of the Hall of State building. It 
will be preceeded by a spectacular parade 
of beautiful floats in downtown Dallas 
between 11:00 a. m. and 12:00 noon. 

Several Dallas firms have already signed 
for representation in this parade and many 
more have expressed their desire to enter a 
float on which the visiting Queens from 
throughout the state will ride. 

Mrs. William Bacon is forming a com- 
mittee of Dallas socialites who will act as 
hostesses to the various Queens who will 
be present on this day. 

Inasmuch as October 15 has been des- 
ignated as Chamber of Commerce Day, 
Dallas will be on parade before the eyes 
of the entire state, as visiting delega- 
tions from everywhere will be on hand, to 
see the Coronation as well as their re- 
spective Queens crowned in front of the 
Hall of State building, from which the 
Bluebonnet Queen will be selected, who 
will go to New York to the World’s Fair. 

Several hundred people will take part in 
the pageant which will form a backround 
for the Coronation. 


Hebrew School Gets $100,000 
Building 

The Dallas Hebrew Association recently 
started construction on a new $100,000 
building on Park Avenue, opposite Sulli- 
van Park, to house the Dallas Hebrew 
School and Menorah Institute. The build- 
ing will be three stories, will have an in- 
side playroom, and a game room in the 
basement. 

Now located at 1324 Park Avenue, the 
school has been operated for twenty-five 
years under auspices of the association. By 
adding the Menorah Institute, the institu- 
tion will provide educational facilities for 
adults as well as children. 





Salesmen Win Trip 


By making more than 100 per cent of 
their quota for the year ending June 30, 
Dallas District Sales Manager C. A. Ver- 
noy, Jr., and C. R. Vernoy, S. P. Wolff, 
and H. C. McMillin, salesmen, qualified to 
attend the Monroe Calculating Company’s 
High Point Club convention which was 
held in Bermuda the week of Septem- 
ber 17. 
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Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 























That’s right. 
Ne risk ona 
Fisk. 

Buy on 
convenient 
Budget Terms 


WRECKER 
SERVICE 


a 
GARAGE 
and 
BODY SHOP 





WHITEHEAD’S SUPER SERVICE 


600 Elm Street Phone 2-0870 














Chemical Industries Benefit 
South 


AMHERST, Va.—With Southern states 
acquiring considerably more than half of 
the $400,000,000 worth of new plant 
investment made by the nation’s chemical 
industries in the last three years, “‘test 
tubes are unlocking the door to unprec- 
edented Southern industrial progress,” the 
Piedmont Chemical society was told in 
its meeting here. 

Reviewing major accomplishments of 
chemical-producing and chemical-process 
industries, Don B. Mason, chemical engi- 
neer of the Freeport Sulphur Company, 
called attention to the dominant part 
being played by the Southern region in 
their expansion and growth. He also cited 
the outstanding record of achievement in 
direct contributions to economic progress 
made by these industries which are ex- 
panding operations and investments along 
the Southern industrial frontier. 

The recent Southwide growth of these 
industries which rank high in steadiness 
of employment, payrolls, research, earn- 
ings and aids to higher living standards 
accelerates a long-time trend, Mason 
pointed out. In 1922, only 22 per cent of 
the entire chemical industry was located 
in the South, and by 1933 it had been 
increased to about 30 per cent. Then for 
the years 1936-37, considering only new 
investments of $100,000 or more, the 
South got $186,326,000 worth out of the 
national total of $350,000,000. 

The value to the South of having its 
recent and future industrial progress 
founded on expanded chemical and proc- 
ess industries was shown by Mason by 
citing the favorable “progress ratio” for 
chemicals compared to other leading 
industries over a wide range of economic 
yardsticks. Based on averages for 1925-29 
compared with averages for 1933-37, 
chemicals easily topped the field in em- 
ployment ‘‘progress ratio” with an index 
of 131.8 (the “composite” figure being 
100), while foods were next, at 121.4, 
followed by meat packing, 119.4, and 
automobiles, 115.2. In payrolls, chemicals’ 
improvement index was 144.3, against 
130.1 for foods, 128.2 for meat packing, 
119.6 for automobiles and 123.3 for 
leather. 





TRANSPORTATION CENTER 


(Continued from Page 41) 


proximately 2,500 passengers through 
Dallas daily. Two modern bus terminals, 
the Greyhound Bus Terminal and the 
Union Bus Terminal in the Interurban 
Building, provide all facilities for the com- 
fort of bus lines’ passengers. 

Completing Dallas’ transportation pic- 
ture is Love Field municipal airport, at 
which seventeen regularly scheduled trans- 
port planes arrive and depart daily. 
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INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 








Title Policies 
Abstracts 
Escrow Service 


State-wide title service 
Offices and agents in 


principal cities of Texas. 
@ 


STEWART TITLE 
GUARANTY COMPANY 
Capital $1,500,000.00 


1206 Main St. Dallas, Texas 

















HEDGECOCK 
A TEXAS 
q INSTITUTION 


HEDGECOCK trorace mrc.co 
2827 COMMERCE ST DALLAS 
OUT WHERE YOU CAN PARK 
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Store — i Ad 
Fixtures, Designed OY Aes SHOW CASE & 


Sales Engineers. At YOUR FIXTURE MANUFACTURING CO. 


SERVICE. NO OBLIGATION 


1907 CEDAR SPRINGS e DALLAS, TEXAS 








INDUSTRIAL EMPLOYERS 


Tell it to 


Sweeney 


when you need men trained in 


DIESEL... WELDING... AIR CONDITIONING 


The man who has the character to pay for his own better training is a 


better man — a profitable employee. 


For 30 years the Sweeney system has trained mechanics in superior work- 
manship. More than 85,000 graduates. Resident school — actual shop 


experience — in Dallas. 


SWEENEY ENGINEERING SCHOOL 


Commerce at Preston 7-0484 


DALLAS 

















FLEMING & SONS, 


Operators of 


OAK CLIFF 
PAPER MILLS 


Manufacturing Paper in Texas Since 1893 


Inc. 





Daily Production Over 300,000 Pounds 





PRODUCTS 


Box Board, Building Papers, Wrapping Papers, 


Wallrite, Egg Cartons, Egg Case Fillers, 


Paper Specialties 
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Dallas Firm Cleans Finest, 
Rarest Rugs 


Some time ago a woman called on the 
Superior Rug and Carpet Company with 
a rug more than 500 years old, valued at 
$5,000, and requested William F. Klesch- 
niek, president of the company, to have 
it cleaned and to “please not disturb one 
single strand” of its valuable fabric. 

Thirteen years’ experience in cleaning 
and reconditioning rugs and carpets has 
taught this company how to handle this 
particular kind of work, and rugs are 
cleaned to customer’s entire satisfaction. 
One of the most modern plants of its 
kind, and recognized throughout the na- 
tion, dedicated to the sole business of rug 
reconditioning, is that of Suverior Rug 
and Carpet Company. Its work includes 
repairing, refinishing, dveing, cleaning and 
any other rug work that mav be done. 
It also stores or lavs anv tvve of carpet. 
Many cleaning plants, as well as hotels and 
apartments, send their work to this firm, 
according to Mr. Kleschniek. 


As rugs are received, they are first run 
through a dusting machine to get rid of 
the loose dust and dirt which is harmful 
to the fabric. They are then placed on 
scrub floors and shampooed with an elec- 
tric rotary machine. After this, they are 
thoreughly rinsed with a hose connection 
to a two-inch water main, and are 
vacuumed in order to take out surplus 
water. If the weather is bad they are 
hung in dry rooms. If the weather is fa- 
vorable, they are placed in the sunshine, 
face down, on a specially built roof for 
this purpose. They are then tacked to a 
wooden floor by expert carpet men, to 
as near original size as possible, and sized 
with a vegetable solution, the same as 
used by manufacturers when rugs are first 
shipped from the mill. The following day 
they are taken up from the floor, brushed, 
checked, inspected for any additional spot- 
ting, rolled on a cane pole to keep from 
breaking the sizing and then are ready for 
delivery. 

Mr. Kleschniek says that his plant was 
built by rug machinery people for the 
purpose of cleaning and dyeing rugs, and 
was installed by mechanics who have built 
some of the largest rug cleaning plants in 
the country. He was formerly an interior 
decorator. 

The newest plant of the company occu- 
pies 6,300 square feet at 3215 Oak Grove 
Street. The old plant, still in operation, 
deals exclusively in hotel and apartment 
work and has 3,800 square feet at the 
original location on Haskell Avenue. 
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Food Products Fitm Grows 
FROM HOME ENTERPRISE 


ORE than a quarter of a century 

ago Mrs. George H. Dentler of 
Houston began making and packing po- 
tato chips in her home kitchen. Mr. Dent- 
ler packed them in his buggy, hitched up 
the horse, and drove out among his neigh- 
bors and customers, selling the homemade 
products. From that small beginning, the 
business grew and prospered and today is 




















rs 
The Dallas Plant of Dentler Maid Foods 


one of the most widely known plants of 
its kind in the Southwest, manufacturing 
sixteen different food products, and dis- 
tributing them throughout Texas. 

As the demand for these fine Dentler 
Maid Food Products grew in North and 
East Texas, it was imperative that a fac- 
tory be established to better serve this 
steadily growing demand in Dallas and the 
adjacent territory. Thus, the Dentler Maid 
Food Products plant was established in 
Dallas several years ago under the manage- 
ment of Ellis L. Dentler, son of Mr. and 
Mrs. George H. Dentler. 

The Dallas plant is an individual organi- 
zation in itself, taking care of the demand 
from stores, hotels and restaurants all over 
North and East Texas. The Dentler Maid 
Food products are distributed direct from 
the factory, assuring fresh goods daily 
with no chance of stocks becoming old or 
stale. All advertising, merchandising and 
sales are handled out of the Dallas plant 
for this area, and the customers are serv- 
iced daily. 

The Dallas plant is equipped with all 
modern improvements and special me- 
chanical equipment to produce the finest 
goods possible, and every care is exercised 
to keep hygienic standards at their high- 
est degree of perfection. Choicest fresh 
ingredients are used in manufacturing 
Dentler Maid Food Products. It is planned 
to eventually expand the Dallas plant to 
take care of the increasing demand. In 
the beginning the local plant was provided 
as more or less of a warehouse distributing 
branch, but the demand has resulted in 
the inauguration of manufacturing. 

Under Mr. Dentler’s management, the 
Dallas plant has won wide recognition for 


its efficient service and improved methods 
of production and service. It has always 
been the Dentler Maid procedure to study 
the best methods of manufacture and then 
to improve upon these through scientific 
research and testing. This method is one 
of the many reasons why Dentler Maid 
Food Products meet with such a regular, 
increasing demand. No product is placed 
upon the market before it has been thor- 
oughly tested, the same as a housewife 
would test her own kitchen products. 
Ingredients used in manufacturing are 
selected by buyers from the Dentler Maid 
plant, and are found in many localities 
and climes. Texas-grown ingredients are 
used as far as possible and the entire Dent- 
ler Maid organization enthusiastically does 
its part, individually and corporately, to- 
wards building up Texas as a state of 
manufacturing as well as of cattle, oil and 
agriculture. Ellis L. Dentler is active in 
business and civic activities in Dallas. 





Records of U. S. Weather 
Bureau in Dallas 
(Twenty-three-year period) 
Average number of days between killing 

frosts, 246.7. 

Total hours of sunshine, annual average, 
3,039; percentage of sunshine to total 
possible, 67. 

Average annual temperatures — daily 
minimum, 53.3; daily maximum, 75.3. 





MAKE A 
MEMO NOW 





To do what hundreds of other 
wise buyers of Photo-Engrav- 
ing are doing regularly. 

Buy from an old, established 
firm where you get superior 
workmanship and prompt 
service .. at no extra cost. 


AUSTIN ENGRAVING 
COMPANY 


WACO, Box 342 TEXAS 





SouTHWEST BUSINESS « OCTOBER, 1938 








GOOD ADVICE 


Call Us F 
for 





Your Linen 
Supplies 
and to 
Rent Folding 

Chairs — 


DALLAS TOWEL SUPPLY CO. 


2511 Commerce 7-4396 























ee 
THE GREATEST 
NECKTIE EVENT 


We Believe in Years 


6,000 ki TIES 


REGULAR $1] to $259 VALUES 








$190 TIES 
6'T¢ ) 
ec, 


yise THES 
¢ 
F2P FD 5° TIES 
qe) 
3 Fort 350 § 
KINGSBURY | 
~~ FAMOUS FOR QUALITY NECKTIES 


AT TREMENDOUS SAVINGS 
111 North Ervay .. Between Main and Elm 











First in Dallas 
in Furniture Sales 


... Such popularity 
must be deserved 


HART FURNITURE 
COMPANY 


Elm at Harwood 
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“Say it with 
FLOWER MART FLOWERS” 


Beste t Piers 


... for All Occasions 
Very Moderate Prices 


Betier Flowers Better Service 


“(ie Toor Mad 


Maple at Oak Lawn — Telephone 5-6144 











IS OPEN TO 
YOU 


We realize that our growth 
is primarily dependent upon 
the success of our customers. 

Discuss with us your busi- 
ness requirements and gives 


us the opportunity to assist. 


Introduce your friends to 
us. We will appreciate their 
business and co-operate with 
them. 


The deposits of this bank are insured by the Federal Deposit Insurance 


Corporation. Maximum Insurance for Each Depositor, $5,000.00 


OAK CLIFF BANK & TRUST CO. 


In the Heart of Oak Cliff 























ROOMS OR APARTMENT SUITES 
New and Modern 
Air Conditioned Grill . . . Excellent Food . . . Garage . . . Beauty 
Shop ... Valet . . . Full Hotel Service . . . Rooms Have Ceiling 
. - All Outside Exposure . . . The Ambasador Adjoins 
Beautiful Sullivan Park. 
WEEKLY OR MONTHLY RATES 
TELEPHONE 32-9003 


Fans . 


The 
AMBASSADOR 
HOTEL 


Walking distance to business center 
.. and theatrical district and yet far 
enough away for quiet comfors. 





H. B. DUNN, Manager 
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TEXAS SULPHUR 

(Continued from Page 28) 
—in a syrupy, maroon-colored stream— 
into a heated relay tank, and from there 
another pipe, also heated inside and out 
with live steam lines, runs a considerable 
distance across the plain to the vat where 
the sulphur cools and hardens in a few 
minutes. 

It is from these huge vats, gradually 
built up of plain boards which are torn 
away when the vat is eompleted, that 
shipments are made. Sections of the face 
of the big block (usually about 50 feet 
high by 300 feet wide and 800 feet long) 
are dislodged by powder blasts and the 
broken sulphur loaded by huge dippers 
into rail cars which start it on its way 
to Texas farms and ranches. 

This, in general, is a glimpse of the 
mechanics of sulphur mining as it goes 
on, 24 hours a day, 365 days a year, at 
the various properties in Texas—Hoskins 
Mound and Clemens Dome in Brazoria 
county; Boling Dome (two properties) 
in Wharton; Big Hill Dome in Matagorda 
and Long Point Dome in Fort Bend—as 
well as at Lake Grande Ecaille in Louisi- 
ana. Model communities at Freeport, 
Gulf, Newport, Boling and Long Point, 
and Port Sulphur, La., sustain the opera- 
tors of these mines and their families in 
pleasant surroundings marked by free gar- 
dens, community recreation halls, base- 
ball diamonds, and modern hospitals and 
schools. 


Dallas’ Prosperity Brings 
New Firm 

“Dallas, the Na- _ 
tion’s Bright Spot” | 
was the slogan which 
first attracted the | 
attention of George | 
C. Hanes and result- | 
ed in his coming to | 
Dallas to establish 
the Commercial Tire 
Co., 508 North Har- 
wood Street. 

Mr. Hanes is vice 
president and general 
manager of the firm, 
which is the Dallas 
dealer for Dayton HANES 
tires. Mr. Hanes came 
to Dallas from Joplin, Mo., where he 
had sold Dayton tires for the last eight 
years. M. L. Strawn, a native Dallasite, is 
city solicitor for the firm, and C. M. Staf- 
ford is service manager. 

The Commercial Tire Co is featuring 
the Daytonian, the newest Dayton tire, 
Mr. Hanes said. 
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AGRICULTURE: Dallas is in the heart of the 
highly productive black land belt, one of the 
greatest cotton-producing areas in the world. In- 
creasing diversification in agriculture is reflected 
in balanced crop programs, in more pasturage, 
more sheep, cattle, swine and poultry, in more 
dairying and in more truck gardens and orchards. 
The 1935 Farm Census listed 5,106 farms in 
Dallas County—more than in any other metro- 
politan county in Texas; and valued farm lands 
and buildings at $44,825,679. 


ALTITUDE: 512 feet above sea level. 


BANKS AND FINANCE: Dallas is financial 
capital of the Southwest. Its annual volume of 
banking business exceeds that of any other South- 
western city. The Federal Reserve Bank of the 
eleventh district is located in Dallas. Two of the 
city’s banks rank among the 100 largest in the 
nation, and two others rank among the 300 Jargest 
in America. Also in Dallas are regional headquar- 
ters of the Home Owners Loan Corporation and 
the Federal Housing Administration; a number 
of strong and important building and loan asso- 
ciations; and offices of some of the most impor- 


tant brokerage firms and bond houses in America. 


CLIMATE: Records of the U. S. Weather Bu- 
reau in Dallas show: Normal relative humidity— 
7 a. m., 78; noon, 53; 7 p. m., 49; Average an- 
nual temperatures—daily minimum, 53.3 degrees; 
daily maximum, 75.3. Average annual precipitation, 
34.2 inches. Average annual total hours of sun- 
shine, 3,039, 67 per cent of total possible. Aver- 
age number of days between killing frosts, 246.7. 


COTTON: The Dallas Cotton Exchange nor- 
mally handles more than 2,000,000 bales of cot- 
ton annually; Dallas is regarded as the most im- 
portant inland cotton market; virtually half of 
America’s annual cotton crop is grown within a 
radius of easy overnight train travel from Dal- 
las. The city is an important center of the cot- 
ton seed crushing industry, and is the largest manu- 
facturing center for cotton gins and gin machin- 
ery. Dallas also has two large cotton textile mills. 


CULTURAL CENTER: Dallas’ cultural as- 
sets include the Museum of Fine Arts; Aquarium; 
Museum of Natural History; Museum of Natural 
Resources; State of Texas Building; the Dallas 
Little Theatre; the Civic Theatre of Dallas; the 
Dallas Symphony Orchestra under the direction 
of Jacques Singer; the Civic Federation of Dallas, 
an unique venture in adult education; an annual 
opera season; the Dallas and Highland Park public 
libraries, and other fine semi-public and private 
libraries; the Civic Music Association; the Town 


Hall, and numerous other cultural enterprises. 


Dallas Firsts 


First in retail sales in the Southwest; twen- 
ty-fifth in the nation. 


First in the Southwest in wholesale business. 
First in the Southwest in banking business. 


First in the Southwest in postal receipts; 
first in the Southwest in air mail poundage and 
air express volume. 


First in the Southwest in transportation 
facilities—with more airlines, highways and 
rail outlets than any other Southwestern city. 


First in the Southwest as a communications 
center. 


First in the Southwest in medical and hos- 
pital facilities. 


First in the Southwest as a cultural and 
educational center. 


First in the Southwest as an amusements 
and sports center. 


First in the Southwest in parks and recrea- 
tional facilities. 


First among Southwestern cities in number 
of manufacturing plants and value of their 
output. 


Fourth in America as an insurance center. 


Note: The Dallas Chamber of Commerce, 
7-8451, will be glad to supply statistical 
authority for each of these statements. 





HISTORY: John Neely Bryan, Tennessee im- 
migrant, built the first house on the site of Dallas 
in 1841. The frontier settlement was first called 
Peter’s Colony, but was later named Dallas in 
honor of George Mifflin Dallas, vice president of 
the United States. The village was incorporated 
in 1871. 


INDUSTRIES: The Dallas Manufacturers Di- 
rectory, issued by the Chamber of Commerce in 
1937, lists 962 manufacturers. The 1935 Census 
of Business placed the value of products manufac- 
tured in Dallas in that year at $112,256,000. Dal- 
las exceeded all other Southwestern cities in num- 
ber and variety of manufacturing enterprises as 
well as in value of manufactured products. 


MEDICAL FACILITIES: Dallas has 17 ap- 
proved hospitals; the medical, dental and nursing 
schools of Baylor University, which is the only 
medical school south of St. Louis between the 
Mississippi River and the Pacific Coast not sup- 
ported by tax funds; and two office buildings de- 
voted exclusively to the medical and dental pro- 
fessions. Dallas has furnished professional leaders 
of national and international stature. The city has 
been host to the American Medical Association, the 


Jn the Southwest 
IT’S DALLAS FIRST 
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Pan American Medical Congress, the American 
Dental Association and the American Hospital 


Association. 


OIL CENTER: Dallas is key city of the oil 
industry by virtue of its geographic relation to 
the major fields within a radius of overnight train 
travel, which annually produce 73 per cent of all 
the crude oil produced in the nation. Dallas is 
permanent headquarters city for hundreds of units 
of the fabulous oil industry. 


PARKS: Dallas, Highland Park and University 
Park have a total of 108 parks, comprising 6,- 
575.7 acres. 


POPULATION: Dallas’ urban area, 350,000 
(that part of metropolitan Dallas in which a tele- 
phone call can be made without a toll charge). 
1930 Census: Dallas, 260,475; Dallas, Highland 
Park, University Park, 273,097. The 1930 census 
showed that Dallas had 80.6 per cent native white 
population. The Dallas Chamber of Commerce 
estimates a total population of 1,000,000 within a 
$0-mile radius from Dallas; of 2,000,000 within 
the 100-mile radius; 5,500,000 within a 200-mile 
radius; and 10,600,000 within a 300-mile radius. 


SCHOOLS AND COLLEGES: Dallas is the 
home of Southern Methodist University; of the 
scientific schools of Baylor University; several 
academies, preparatory schools and junior colleges, 
and numerous business, professional and technical 
schools. Public school systems of Dallas and the ad- 
joining Highland Park independent district have 
eight high schools, three junior highs, and sixty- 
one elementary schools. The Catholic church has 
nineteen parochial schools. 


TAXES: The City of Dallas tax rate, includ- 
ing school taxes, is $2.46 on a 52 per cent basis of 
assessment. The County of Dallas tax rate is $0.75 
on a 50 per cent basis of assessment, and the State 
ad valorem tax rate is $0.62 on a 50 per cent basis 
of assessment. Homesteads are exempt from the 
State ad valorem tax up to $3,000 valuation. The 
Detroit Bureau of Governmental Research, Inc., 
in its 1938 report gave Dallas an adjusted net tax 
rate of $19.92 per $1,000, the lowest of any major 
Texas city. The Detroit Bureau’s adjusted rate in- 
cludes city, county, school and state taxes, ad- 
justed to a comparable basis with other cities 
covered in the survey, taking into consideration 


basis of assessment and other factors. 


TRANSPORTATION: Dallas is served by ten 
main line railroads, by three airlines, by eight bus 
lines and by 65 motor truck lines. Eleven princi- 
pal highways radiate from Dallas, nine of them 
carrying U. S. designations. Dallas has more Fed- 
erally-designated highways than any other city 
west of the Mississippi River. 
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GEO. S. WATSON T. M. WATSON 


4-2241 


WATSON COMPANY 


BUILDERS 
Since 1889 


DALLAS, TEXAS 
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The State Fair of Texas, 
great then as always, was 
one of the factors which in- 
fluenced our selection of 
Dallas as a place in which 
to live and build a business 


twenty-seven years ago. 


We join all Dallas and the 
Southwest in celebrating the 
Golden Anniversary of the 
Great State Fair of Texas... 
and in looking forward to 
greater achievements in the 


future. 


~~ 


Graham-Brown 


Shoe Company 


The Pioneer Wholesale Shoe 
House of the Southwest 
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TRAVELING DOLLARS 
(Continued from Page 15) 

go on. There are under construction in 
that country at the present time about 
4,500 miles of super-highways designed 
principally for military purposes. This sys- 
tem traverses Germany from east to west 
and from north to south and will even 
include Austria now that it has been taken 
into the German Reich. It has been said 
that the French general staff is fearful 
that this system of super-highways gives 
to the German army the power of mobil- 
ity and the transfer of troops to such ex- 
tent that it may question the impregna- 
bility of the Maginot line of fortifications 
along the Franco-German frontier. 


Highways of the Future 


The American highways of the future 
are probably going to be similar to those 
constructed in Germany, which have al- 
ready proved themselves from a safety 
standpoint in this country. This highway 
is referred to as the limited way. It has 
two lanes of traffic moving in each direc- 
tion but separated by a strip to prevent 
headon collisions. It has no intersections 
except at specified intervals where traffic 
moves on to or from the highway by 
clover-leaf or trumpet arrangements. Out 
of the state-wide highway planning sur- 
veys will come definite specifications for 
the division of highways into groups clas- 
sified by the service they are called upon 
to perform. At present the limited way, 
due to its great expense, can only be justi- 
fied economically in areas of great densi- 
ty of traffic, principally in the large East- 
ern centers of population. Only the future 
can tell how soon a transcontinental sys- 
tem of super-highways built on the lines 
of the limited way can be justified. 


Buying New Cars 


The transportation of the future, in our 
country, can now be guessed at, to some 
extent, by the trend it has been taking 
during the past generation. There have 
been constructed about three million miles 
of highways for cur 30,000,000 automo- 
tive vehicles to travel over. We have about 
31,000,000 families in the United States, 
of which over two-thirds are already 
equipped with passenger automobiles. Fur- 
thermore, the American public is now 
purchasing new cars at a rate which would 
indicate that certainly before fifteen or 
twenty years have elapsed every family in 
this nation will be equipped with an auto- 
mobile. By that time, undoubtedly the 
railroads will have been rehabilitated and 
placed on an efficient and profitable op- 
erating basis, giving adequate service to 
the country. Air lines undoubtedly will 
also have continued their phenomenal 
growth. These three systems of land trans- 
portation will then be in a position to com- 
plement each other and solve completely 
the problem of transportation in this 











Hudson & Hudson i 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 
Alex D. Hudson James S. Hudson 

















LIGHT 
CONDITION 


... your Store, Office 
or Factory 


... Check up 
on your see- 
ing conditions 


... Be sure that 
you are getting 
maximum efficiency 
out of your 
illumination 


... For Advice and 
Information 
call 















CUT FLOWERS 
POT 
PLANTS 
for every 
occasion 


Estelle 
Glover 









We Will 
Telegraph 


Your Flowers 


We maintain a complete line of Flower 
Accessories, Decorative Pots, Hangers. 


G & G FLORISTS 
3901 COLONIAL 
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AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 Orange St. 7-5179 Dallas 




















Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


J. E. Earnest 
Vice-President 


John Nance 
Treasurer 


Vic Frankfurt 
President 

















Southwestern Blue Print Co. 





PHOTOSTAT PRINTS) 


PHONE 2-8084 Construction Bldg. 
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405 S. Akard St. 














Oldham & Sumner Lumber Co. | 


Quality Materials 
Loans Arranged 


927 South Haskell 





Phone 8-5195 

















Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1606 Commerce Street Dallas, Texas 


ecto 


SamRossMcElreathy § Dallas 





























e CREATIVE DESIGNING 
e PHOTO RETOUCHING 
e ILLUSTRATING 


A. LETTERING 


A COMPLETE 
ART SERVICE 











TAGS szorace 
C-E-Z TAG COMPANY 


1000 Main Street » Phone 2-2900 
Cecil Rhodes D. 
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country. Possibly air travel will be used 
for trans-continental trips, covering jour- 
neys of, say, 1,000 miles or more; the rail- 
ways will probably be used for lesser dis- 
tances than that and will merge in with 
the other modes of transportation as the 
need of the traveler dictates. Highway 
motor travel will also complement the 
other modes of travel and undoubtedly 
will continue to be used for every type 
of trip ranging from local to transcon- 
tinental. 


Big Tax Problem 


As large as tourism has grown to be in 
the last generation, it can be stated rather 
definitely that in twenty years from now, 
it will be our largest industry. The ex- 
tent of travel by the American public will 
be limited, as previously stated, by only 
two considerations: first, the limitation of 
time; and second, the limitation of money. 
It is certainly reasonable to expect that 
within the next generation these limita- 
tions will be removed to such an extent 
tht practically our entire able-bodied 
adult population will enjoy the benefits of 
travel. 

There seems to be only one factor re- 
tarding the continued development of 
tourism, that of burdensome taxes. The 
largest single cost, excepting deprecia- 
tion, in the operation of the automobile, is 
gasoline. As a matter of fact, gasoline is 
cheap; only the tax is high. As stated be- 
fore, gasoline, excepting the tax, averages 
only 14 cents per gallon throughout the 
country, but retails to the public for 19 
cents per gallon including the tax. The 
net figure of 14 cents per gallon could be 
considerably reduced were it not for the 
more than two hundred other taxes placed 
on the petroleum industry. Out of the 
$13,000,000,000 raised by all our federal, 
state and local governments for taxation 
purposes, the oil industry furnishes 
$1,000,000,000, or one-thirteenth of the 
total. It is by far the most heavily taxed 
industry. 
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Mis¥ DALLAS 





In Our New Home 


DR. DAVE DUNCAN 


Dentist 
Office Hours: 8 A.M. to 7 P.M. 
Sundays: 9 to 12 : 
824 Allen Building Phone 7-0455 











Metiepolitan 


BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates, Write, call or phone 7-8514 for informa- 
tion. 











In & Outdoor Sales 
Bulletin Rental 
Window Service 


Neon Tus. Lire S1cn Co. 
H. H. Ray 4-4700 Willie Flashour 











GILL & BENNETT 
Architects and Engineers 


Grayson Git, M. Am. Soc. C. E. 
Murrett Bennett, A. I. A. 


Great National Life Building, Dallas 














eee ee Garage 


A. J. BENEKE GARAGE 
1408 Camp Street Phone 7-2835 
High Grade Repairing and Servicing 
ALL WORK GUARANTEED 











The Curtain S pecialists 
Draperies and Curtains . . 
linens ... Blankets and slip covers. 

DIAL 6-6147 


Curran’s Drapery & Curtain Cleaning 
220 West Oakenwald 


. Fine 








BLUE PRINTS PHOTOCOPIES 
ROTAPRINTS 


SUPERSTATS 
Manufacturers of 
BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067 Dallas 

















We Buy, Sell, Rent or Trade 


New AND Usep Orrice FURNITURE 


Grays OFFICE FuRNITURE Co. 
308 North Akard 2-8541 
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Acme Machine Company 

Acme Screen Company 

Adhesive Mfg. Corp. 

Adleta Show Case & Fixture Co. 
Allen Building 

Ambassador Hotel 

American Beauty Cover Co. 
Atlas Metal Works 

Austin Engraving Co. 


Baker-Moise Hosiery Co. 
Barrow-Wade-Guthrie 
Baylor Hospital 

Beaumont Port Commission 
Beneke, A. J., Garage 
Berns, Morris A 

Bolanz & Bolanz 
Brewington Lumber Co. 
Brown Cracker and Candy Co. 
Browne, Nolan Co. 

Butler Brothers 


Cannon Ball Towell Supply 

Cathey Furniture Co. (Gray Furniture) 
C-E-Z Tag Co. 

Clifton Hotel 

Commercial Tire Co. 

Cozzen’s Stenographic School 

Cullum & Boren 

Curran’s Drapery Co. 


Dallas Building & Loan Assn. 
Dallas Electrotype Co. 
Dallas Floor Surfacing Co. 
Dallas Power & Light Co. 
Dallas Towell Supply Co. 
Dallas Transfer & Storage Co. 
Daltex Sign Co. 

Deere, John Plow Co. 

Dentler Maid Food Products 
Duncan, Dr. Dave 


Ewing, S. L. Co. 
First National Bank 
Fleming & Sons 


lb; 


ADVERTISER’S INDEX 


Flower Mart Co. 
Frankfort Finance Corp. e3 
Fulton Bag & Cotton Mills - 


G. & G. Florists 
Garvin, Luke B. 

Gaylord Container Corp. 
Gibson Products 

Gill & Bennett 

Golden Pheasant Restaurant 
Graham-Brown Shoe Co 
Grand, F. W. Co. 

Gulf Brewing Co. 

Gulf Financial Service 
Gulf Insurance Co. 


Hart Furniture Co. 

Hawkins Tire & Battery Co. 
Hawley Company, The 
Hedgecock Artificial Limb Co. 
Hesse Envelope Co. 

Hilltop Stables 

Hilton Hotel 

Hudson & Hudson 
Huey-Philp Hardware Co. 
Humble Oil & Refining Co. 


Ideal Laundry 


Interstate-Trinity Warehouse Co. 


Jaggars-Chiles-Stovall, Inc. 


Johnson Brothers Chevrolet Co. 
Johnson, John J. 
Joiner, C. M., Oil Corp. 


Kelly’s 

Kennedy Oven Co. 
Kingsbury Tie Co..... 
Kress, S. H. & Co. 


Lawyers’ Title Co. of Texas 
Liberty Bank Co. 

Lindsley, J. W. 

Long, Lloyd M. 


Marcy Lee Mfg. Co. 
Marten Mfg. Co. 
Mayfair Hotel 


McElreath, Sam Ross 
Mercantile Adjustment Co. 
Messmore & Martin 
Metropolitan Bldg. & Loan 
Metropolitan Business College 
Mission Courts 

Mutual Benefits and Health Co. 


National Hotels 
Neon Tube Sign Co. 


= Cliff Bank & Trust Co. 

K. Harry Steel Works 
Oidham & Sumner Lumber Co. 
Outdoor Electric Advertising Co. 


Parker-Griffith Co. 
Par-Tex Hosiery 
Peaslee-Gaulbert Corp. 
Pig Stands, Inc. 
Pollock Paper Co. 
Praetorians, The 


Ratcliffe Advertising Agency 
Reinhardt & Sons, I 
Republic Insurance Co. 
Republic National Bank 


Republic National Life Insurance Co. 


Samaritan Sanitarium Co. 
Skinnie & Jimmie 

Southwestern Blue Print Co. 
Southwestern Life Insurance Co. 
Standard Fixture Co. 

Stewart Office Supply Co. 
Stewart Title & Guaranty Co. 
Stovall, Walter J. 

Superior Photo Engraving Co. 
Sweeney Engineering School 


Texas Cut Stone Co. 
Universal Building Products Co. 


Watson Co. 

Whaley Studios 
Whitehead’s Super Service 
Wilkinson Printing Co. 
Wilson, James K 








Pride of the 
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THE MERCHANDISE MART of the SOUTHWEST 


Early in the year 1910 Butler Brothers decided to In addition to the one at Dallas, Butler Brothers 
establish a wholesale distributing house in Dallas, have large distributing warehouses in New York, Chi- 
Texas. Construction began in July, 1910, and the first cago, St. Louis, Baltimore, Minneapolis, and San 
unit of the building, occupying 500,000 square feet, Francisco. 


was completed in the early spring of 1911, when the 
business was started here. 












It grew so rapidly that in 1916 an addition to the 
building became necessary; 225,000 square feet 
were added, making a total of 725,000 square 
feet occupied, which makes it the largest 
wholesale distributing warehouse in the 
Southwest. 


All Retail Merchants are 
cordially invited to 
visit the plant 
at their con- 
venience 


They handle approximately 30,000 
different items in general merchan- 
dise, consisting of household 
goods of all kinds and a com- 
plete line of dry goods, sold at 
wholesale only to the retail 
merchants of the Southwest. 
And they have on their payroll 
a yearly average of over 500 
employees. 
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PRODUCT MADE IN THE SOUTHWEST 























Manufacturers and Processors 
of Non-Ferrous Metals 


SEALUXE WINDOWS 
CUSTOM-BUILT — three types. 


ARCHITECTURAL ALUMINUM and BRONZE 


Doors . . Store Fronts . . Coping and Trim 
. Awnings . . Marquises . . Fixtures . . 

Clothes Hampers . . Thermo Sash . . Thermo 

Awnings and Blinds . . Stair Rails. 











SEALUXE 


WIN DO WS 


Selected for the 
BETTER BUILDINGS 


Because They Are 
BETTER WINDOWS 


Throughout the Southwest the story is the same— 
building after building, many in the million-dollar 


class, have Sealuxe Windows. 


Sealuxe Windows were used for such structures as 
State Exhibit Building, Shreveport, La., Irion County 
Courthouse, Mertzon, Texas; Mrs. Baird’s Bakery, 
Fort Worth; Men’s Dormitory, Texas Technological 
College, Lubbock; Jackson Parish Courthouse, Jones- 
boro, La.; City Hall, Fort Worth, to mention merely 
a few installations, because Sealuxe Windows provide 
many features enhancing the lasting beauty and com- 
fort of buildings and residences. . . features not to be 


found in conventional type windows. 


Sealuxe Windows are constructed of sturdy solid 
aluminum sections... unusually strong and rigid... 
simple in design... will not rust... easy to operate 
... accurately fitted parts forever prevent rattling... 
maintenance cost negligible... triple weather strip- 
ping produces a positive weather-tite window . . 
custom built in three types. 

Our personnel is specifically trained in the manu- 
facture and installation of the products we manufac- 


ture. The service of this staff is available to architects 


and builders in the handling of window problems. 


Inquiries are invited. 


UNIVERSAL BUILDING PRODUCTS COMPANY 


Manufacturers and Exclusive Distributors 
J. P. TRAVIS, President 


2227 Cedar Springs 


Dallas, Texas 
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